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Additionally, 62% of respondents were at least somewhat likely to pick up litter
that was not their own, and 40% were at least somewhat likely to participate in a
litter cleanup day.

C.7.c.	
   Media	
  Relations	
  –	
  Use	
  of	
  Free	
  Media	
  
This provision requires Permittees to participate in or contribute to a media relations
campaign, maximize use of free media/media coverage with the objective of
significantly increasing the overall awareness of stormwater pollution prevention
messages and associated behavior change in target audiences, and to achieve public
goals. The Annual Reporting requirement includes providing the details of each media
pitch, such as the medium, date, and content of the pitch. BASMAA has conducted a
Regional Media Relations project since FY 96-97 that assists Permittees in complying with
this type of provision. The FY 11-12 BASMAA Regional Media Relations project made
seven pitches (see attached Media Relations Program Report for details):
•
•
•
•
•
•
•

Save the Bay/Trash Hot Spots,
Don’t Burn Holiday Gift Paper,
Rainy Season public service announcements (PSAs),
Baseline Litter Survey,
Car Washing PSAs,
Pools and Spas,
Pesticides: Exterior Spraying PSAs.

C.7.d.	
   Stormwater	
  Point	
  of	
  Contact	
  
This provision requires Permittees to individually or collectively create and maintain a
point of contact, e.g., phone number or website, to provide the public with information
on watershed characteristics and stormwater pollution prevention alternatives. The
Annual Reporting requirement states that any change in the contact be reported in
annual reports subsequent to FY 09-10 annual report. There was no change in FY 11-12
to the point of contact provided by BASMAA. BASMAA assists with this provision by
using the regional website: BayWise.org to list or link to member programs’ lists of points
of contact and contact information for the stormwater agencies in the Bay Area.

Pesticides Toxicity Control

C.9.h.i.	
   Point	
  of	
  Purchase	
  Outreach	
  
This provision requires Permittees to:
• Conduct outreach to consumers at the point of purchase;
• Provide targeted information on proper pesticide use and disposal, potential
adverse impacts on water quality, and less toxic methods of pest prevention and
control; and
• Participate in and provide resources for the “Our Water, Our World” program or a
functionally equivalent pesticide use reduction outreach program.
The Annual Reporting requirement allows Permittees who participate in a regional effort
to comply with C.9.h.i. to reference a report that summarizes these actions. Below is a
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report of activities and accomplishments of the Our Water, Our World program for FY
11-12.
•

Coordinated program implementation with major chains Home Depot, Orchard
Supply Hardware (OSH), and Ace Hardware National. Corporate office of OSH
(San Jose) and Home Depot (Atlanta) directed support of the program with their
stores.

•

Coordinated master print run of the following: fact sheets, shelf talkers, literature
rack signage, beneficial bug brochure, magnet, Pest or Pal activity guide for kids,
pocket guide, and Pests Bugging You? booklet.

•

Updated less-toxic Product Lists: OSH and Home Depot-specific lists/labels.

•

Maintained Our Water, Our World website.

•

Provided Ask-the-Expert service—which provides 24-hour turnaround on answers to
pest management questions.

•

Provided and staffed exhibitor booths.
• Excel Gardens Dealer Show, Las Vegas (August 2011) (see photo attached)
• L&L Dealer Show, Reno (October 2011) (see photo attached)
• NorCal trade show (February 2012) (see photo attached)

•

Provided article for L&L distributor trade show magazine (see attachment—also
includes Our Water, Our World ad). This magazine reaches over 5,000 industry
professionals.

•

Provided on-call assistance (e.g., display set-up, training, IPM materials review) to
specific stores (e.g., OSH, Home Depots) (see photo attached).

•

Worked with pesticide manufacturers to set up eco-friendly displays of less-toxic
pesticides in Home Depot.

•

Provided print advertising and articles – Chinook Coupon Book (see ad attached),
Chinook Mobile Coupon Pack (see ad attached), and sponsorship of Save the
Bay 50th Anniversary Gala.

•

Provided print advertising – Bay Nature magazine (see ad attached); Bringing
Back the Natives Garden Tour’s garden guide (see ad attached).

Additionally, BASMAA, in partnership with the UC IPM Program, continued to develop
and implement a Pest Management Alliance grant from the Department of Pesticide
Regulation for the IPM Advocates for Retail Stores project. The project’s purpose is to
develop and implement a program that will recruit, train, and mentor individuals to help
retail stores implement the Our Water, Our World program. The project kicked off in
December 2010. In FY 11-12, the project team:
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•
•
•
•

•

conducted classroom and field training of 10 IPM Advocate candidates learning
from a curriculum developed by the project team;
developed and implemented a post-training coordination and monitoring
program for the Advocates;
through the Advocates, worked with the stores to set up displays and conduct
trainings of store employees;
created an IPM Advocates web page with links to online information and
materials from UC IPM and Our Water, Our World that provides one-stop shopping
for store employees, store managers, and IPM Advocates interested in keeping up
with the latest IPM and product-related developments; and
started to identify ways to sustain IPM Advocates after the grant expires (2013).

September 12, 2012

7

ATTACHMENTS
C.9.h.i.	
  	
  Point of Purchase Outreach
Photos of Our Water, Our World booth at
trade shows
Article and ad in trade show magazine
Photo of Bay Area OSH store managers’
orientation training
Copies of Our Water, Our World
advertisements

s in
See u#557
Booth

Critical Thinking and IPM
Annie Joseph
ACCN PRO and Master Gardener,
Ann Jospeh Consulting

Step 4: Biological Controls — using ladybeetles, beneficial nematodes, lacewing larvae, and encouraging birds
in the garden.

Definition: Critical thinking, in general refers to higher-order thinking that questions
assumptions. -Wikipedia

Step 5: Chemical Controls — Recommend insecticidal
soaps, oils, pyrethrins, and sometimes more powerful pesticides, but only when warranted.

“The intellectually disciplined process of
actively and skillfully conceptualizing, applying, analyzing,
synthesizing and evaluating information gathered from, or
generated by, observation, experience, reflection, reasoning, or communication, as a guide to belief and action.”
Skriven M. and Paul R.W. ‘Critical Thinking as Defined by the
National Council for Excellence in Critical Thinking’, 1987.

By educating our employees and customers to use this
5-step process we can usually find the answers to the problem by deduction.

98% of the landscape
problems our customers bring to us are customer induced. Though
they may want to buy a
bottle of ‘Fix it All’, the skillful nursery person or hardware store employee will
spend a few minutes determining where the real
problem lies. Frequently,
I see nursery professionals
feeling pressured to snap
back with an immediate
answer, when there may
be more to the problem
than meets the eye. Many
of these situations require
us to use our critical thinking skills. Trouble shooting
pest or disease problems in this way, is the first step in IPM, or
Integrated Pest Management. This discipline involves looking
at the whole system of a garden, including cultural practices
that are frequently the origin of the problem.
It is by examining the dynamic of the home gardener’s watering, soil type, spray habits and fertilizing techniques that
we will most often help them to find to sustainable solutions.
This can lead to truly successful gardeners, and make you
the source for reliable garden advice.

IPM Consists of the Following 5 Steps

Step 1: Monitoring and observation — Pests and diseases
are much easier controlled early in the process.
Step 2: Cultural Controls — use horticultural practices of
our customers.
Step 3: Physical Controls — use copper barriers for slugs
and snails.

SPECIAL LOOK 2011

1. Monitor and Observe

Identify the plant and does it have a pest or disease or are
they bringing you a plant that is going through the normal
process of shedding its leaves to give energy to the new
ones? Are they bringing you lady beetle larvae that they
think are eating their plants? Do they have traps for monitoring pests like codling moth, olive fruit fly and whitefly before
the pests have an opportunity to take foothold? Is the ever
present ‘over-watering’ occurring?

2. Cultural Controls

a. Where is the plant placed? Is it in sun or shade,
		
a container or the ground, indoors or outdoors?
b. How often and what time of day are they watering?
c. Are they fertilizing the plant? If so how often and
		
what type?
d. Have they been spraying the plant with any
		
pesticides or fungicides? If so how often?
e.
		
		
		
		

Have they recently transplanted the plant? If so
what size of container was it in and how big is the
container that it was transplanted into? How deep
did they bury the plant and did they cover the
crown?

f.
		

Have they pruned the plant recently? Did they
disinfect their pruning shears?

3. Physical controls

Hand picking slugs and snails or using copper tape to exclude them. Applying Tanglefoot to a protective collar like
Tangleguard to keep the ants from crawling up and farming
aphids. Using weed fabric to prevent weeds from coming
up in the planted areas. Using bird flash tape to keep the
birds from eating fruit.

4. Biological Controls

Introducing ladybeetles, lacewing larvae, beneficial nematodes to the garden. Planting plants that are nectar sources
will attract the beneficial insect populations. Lists of these
plants are available from Our Water Our World and elsewhere.
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5. Chemical Controls

Use only when needed and begin with the least toxic first
so as not to disrupt the balance of beneficial insects in the
garden setting. It is equally important to know how those
products work and when they should be applied to be most
effective. This means we need to know the pest and when it
is most vulnerable to pesticide applications.
If we want our customers to come to us for sound pest advice we need to set them up with the right expectations
regarding how products work. If they truly understand this,
they will be successful with less toxic products, and you will
be successful as the source of information and the products they need.
Some additional tips:
•
		
		
		
		

When using iron phosphate baits the iron phosphate
immediately binds the gut of the slug and snail. It is
their last meal. They crawl away to die, so do not be
disappointed because you do not see the dead
slugs and snails on site.

•
		
		

When using insect soaps and oils you have to
thoroughly cover the insect in order to kill it. If more
insects come to the area you will have to reapply.

•
		
		
		
		
		
		
		
		
		

When using organic fertilizers it takes time for the soil
microorganisms to break it down and release it
back up to the plant in an available form. Soil
warmth and bacterial action will begin the process.
Organic fertilizers start a little more slowly than
chemical fertilizers, but the payoff is much longer
lasting fertilizer. They are gentler and much less likely
to burn plants. Organic fertilizers do not tend to
cause weak, thin walled cells that are more subject
to insect damage.

•
		
		
		
		

When using bacterial insecticides like Bacillus
thuringiensis kurstaki for caterpillars, the insects have
to feed on sprayed leaves, it paralyzes their gut,
they then die and fall off the sprayed plant in a few
days.

•
		
		
		

Most ant baits are slow acting stomach poisons.
This allows the ants time to take the bait back to the
nest to kill the nest mates. This is a far more effective
control than surface spraying.

•
		
		
		
		
		
		
		

Cockroaches are more effectively controlled by
using traps to monitor their activity, and using baits
to kill them. Use caulking to seal up access from
the outside, and if you still see activity, use bait
stations and syringe gel treatments that have slow
acting active ingredients. This allows them time to
share the bait in the nest, and thereby greatly
reducing the whole population.
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Where to find additional resources for less toxic pest management for your store?
•
		
		
		
		
		
		
		
		
		
		
		
		
		
		
		
		
		

http://www.ourwaterourworld.org The Our Water
Our World website offers product lists with less toxic
products that are on the market and are updated
on an annual basis. There are also over 20 fact
sheets in English and Spanish covering topics
including ants, aphids, rose care and rodents that
can easily be downloaded. Here you will also find
links to other websites with information on your local
Agricultural Commissioners office, Master Gardener
contacts, Household Hazardous Waste locations,
local creek information and much more. Visit
ourwaterourworld.org to take advantage of the “Ask
Our Expert Feature” with experts from the Bio-Integral
Resource Center in Berkeley. This is a non-profit with
over 25 years in expertise in IPM, which answers pest
questions and will get back to you or your customers
within 24 hours regarding any questions they may
have.

•
		

http://www.ipm.ucdavis.edu/training/ The UC
Statewide IPM Program website

		
		

Here you will find two free online training modules
for retailers who sell pesticides.

		
a. Introduction to Pesticides for Retail Employees
			
offers information on reading a pesticide label,
			
how to apply and properly dispose of pesticides.
		
b.
			
			
			
			
		
		
		
		
		
		
		
		
		
		
		

Moving Beyond Pesticides offers a basic overview of Integrated Pest Management (IPM) and
gives tips on how to identify, prevent, and
manage insect, weed, plant pathogen and
rodent pests.

If your employees complete the trainings and pass
the quizzes they will receive a personalized
Certificate of Completion from the University of
California. There also is a quarterly newsletter for
retailers that you can sign up for and get new
information on invasive pests, beneficial insects
and much more. They also have a website called
the UC Statewide Integrated Pest Management
Program (www.ucipm.edu ) where you can access
great information on pest identification and
invasive pests that may be coming to your area.

With our fellow nursery and garden professionals utilizing
these tools we will be disseminating science based information to help troubleshoot pest and disease problems. This
will help to ensure not only our customer’s success in their
gardening endeavors but will build trust and repeat business
for all.
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Avoid Pesticides to Help Protect the Bay
Wondering how to prevent pesky insects without using toxic chemicals?
Most consumers are willing to try less-toxic
option for managing household and garden
pests. They just need to know that alternatives
do exist, and which ones they should use.

Look for this tag before you buy

Fortunately, help is available. In the Bay Area
Less toxic to
more than 170 local nurseries and hardware
people and pets!
stores have partnered with local government
to help educate consumers about less-toxic
options. These retailers place tags on store shelves in front of less-toxic products, and carry
fact sheets with tried and true ways to control common household and garden pests.

Visit www.OurWaterOurWorld.org to find out:
which insects actually benefit your garden
■ how to cultivate a lawn that deters weeds and other pests
■ which less-toxic products can replace conventional pesticides
■ how to dispose of leftover pesticides safely so they won’t
end up in our creeks, Bay, and Ocean
■ what questions to ask before hiring a pest control
company
You can even submit a question about your pest problem, and
get a free personalized online response in less than 24 hours!
■

www.OurWaterOurWorld.org

Healthy Gardening for
People, Pets, and
Our Environment!
Choose less toxic products
for a healthy
home and garden
Look for this tag before you buy
Less toxic to
people and pets!

www.OurWaterOurWorld.org
Brought to you by Bay Area Water Pollution Prevention Agencies

Choose less toxic
products for a healthy
home and garden!
Look for
this tag
before
you buy

Less toxic to
people and pets!

www.OurWaterOurWorld.org
Brought to you by Bay AreaWater Pollution Prevention Agencies

