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C.7.c.	
   Media	
  Relations	
  –	
  Use	
  of	
  Free	
  Media	
  
This provision requires Permittees to participate in or contribute to a media relations
campaign, maximize use of free media/media coverage with the objective of
significantly increasing the overall awareness of stormwater pollution prevention
messages and associated behavior change in target audiences, and to achieve public
goals. The Annual Reporting requirement includes providing the details of each media
pitch, such as the medium, date, and content of the pitch. BASMAA has conducted a
Regional Media Relations project since FY 96-97 that assists Permittees in complying with
this type of provision. The FY 10-11 BASMAA Regional Media Relations project made six
pitches – rainy season, wrapping paper, reusables, IPM – pest control operators, ants,
and litter (see attached Media Relations Program report for details).

C.7.d.	
   Stormwater	
  Point	
  of	
  Contact	
  
This provision requires Permittees to individually or collectively create and maintain a
point of contact, e.g., phone number or website, to provide the public with information
on watershed characteristics and stormwater pollution prevention alternatives. The
Annual Reporting requirement states that any change in the contact be reported in
annual reports subsequent to FY 09-10 annual report. There was no change in FY 10-11
to the point of contact provided by BASMAA. BASMAA assists with this provision by
using the regional website: BayWise.org to list or link to member programs’ lists of points
of contact and contact information for the stormwater agencies in the Bay Area.

Pesticides Toxicity Control

C.9.h.i.	
   Point	
  of	
  Purchase	
  Outreach	
  
This provision requires Permittees to:
• Conduct outreach to consumers at the point of purchase;
• Provide targeted information on proper pesticide use and disposal, potential
adverse impacts on water quality, and less toxic methods of pest prevention and
control; and
• Participate in and provide resources for the “Our Water, Our World” program or a
functionally equivalent pesticide use reduction outreach program.
The Annual Reporting requirement allows Permittees who participate in a regional effort
to comply with C.9.h.i. to reference a report that summarizes these actions. Below is a
report of activities and accomplishments of the Our Water, Our World program for FY
10-11.
•

Coordinated program implementation with major chains Home Depot, Orchard
Supply Hardware, and Ace Hardware National. OSH reported ”natural
insecticides” sales down 13.7% compared to the previous year, but sales of all
pesticides was also down compared to the previous year.

•

Coordinated master print run of the following: fact sheets, shelf talkers, literature
rack signage, beneficial bug brochure, magnet, Pest or Pal activity guide for kids,
pocket guide, and Pests Bugging You? booklet.
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•

Updated less-toxic Product Lists: Master – by brand name version; by pest version,
and OSH and Home Depot-specific lists/labels.

•

Maintained Our Water, Our World website.

•

Provided Ask-the-Expert service.

•

Provided and staffed exhibitor booths.
• Excel Gardens Dealer Show, Las Vegas (August 2010)
• Bay Friendly Landscaping Conference (September 2010) (see photo
attached)
• L&L Dealer Show, Reno (October 2010)
• NorCal trade show (February 2011) (see photo attached)

•

Provided on-call assistance (e.g., display set-up, training, IPM materials review) to
specific stores (e.g., OSH, Walgreens) (see photo attached).

•

Provided print advertising and articles – Green Zebra guide and Chinook Book.

•

Provided print advertising – Bay Nature magazine; Bringing Back the Natives
Garden Tour’s garden guide.

•

Mentioned in articles by others: San Jose Mercury News (March 6, 2011).

Additionally, BASMAA, in partnership with the UC IPM Program, competed for and won
award of a Pest Management Alliance grant from the Department of Pesticide
Regulation for the IPM Advocates for Retail Stores project. The project’s purpose is to
develop and implement a program that will recruit, train, and mentor individuals to help
retail stores implement the Our Water, Our World program. The project kicked off in
December 2010. The project team developed an IPM Advocate profile, recruited for
and selected 10 IPM Advocate candidates who started their classroom training in early
June 2011 learning from a curriculum developed by the project team.
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