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FY 2001-2002 Regional Media Relations Campaign  

Executive Summary 

The two goals of the FY 01-02 Media Relations Campaign were to continue last year’s effort to 
firmly establish the Bay Area Stormwater Management Agencies Association (BASMAA) and 
the Bay Area Clean Water Agencies (BACWA) as media contacts on water quality and pollution 
prevention issues, and to generate media coverage that would encourage individuals to adopt 
behavior changes to prevent water pollution. O’Rorke, Inc. believes the FY 01-02 media 
relations campaign has been successful in achieving both of these goals.  Excellent feedback was 
received from several reporters on the content of this year’s pitches, particularly from hard-to-
reach environmental print writers.  The impact of this feedback is evidenced in a new trend this 
year: numerous, in-depth print articles on a variety of topics including TMDLs, pesticides and 
emissions from burning wrapping paper. 
 
An analysis of the last three years of the regional media relations campaign indicated that overall 
media placements were up this year over last and that embarking on new pitch topics was 
effective in garnering more media coverage in FY 01-02 than past years.  Additionally, FY 01-02 
resulted in a significant increase in the estimated dollar value of media coverage over last year. 
 
In FY01-02, a wide range of planned news stories were pitched beginning in July 2001 through 
June 2002.  Media coverage was pursued on ten planned pitches: mercury, vehicle maintenance, 
impervious surfaces, burning wrapping paper, pesticides, TMDLs, car washing, litter, lindane, 
and hiring pest-control operators.  These media pitches resulted in very high quality, in-depth 
coverage.  Some placement highlights include an extensive story on the ban of chlorpyrifos 
covered by Emerald Yeh of KRON-TV (the news segment ran on three different days and 
newscasts); the Fairfield Daily Republic’s extensive use of the agencies’ prepared articles; and 
coverage in every major Bay Area daily newspaper of BACWA’s point of view on the potential 
“de-listing” of copper and nickel from the state’s 303 (d) list.  
 
This year, BASMAA and BACWA continued to respond to breaking news stories, though 
opportunities were not as abundant as in past years.  The agencies were successful in placing a 
major letter to the editor from Geoff Brosseau in the San Francisco Chronicle responding to an 
article about the City of Fairfax’s battle with the Department of Pesticide Regulation. 
 
Another notable achievement included the increase in collaboration with outside agencies on 
media pitches.  BASMAA and BACWA partnered with the Bay Area Air Quality Management 
District (BAAQMD) and the San Francisco Department of the Environment on a highly 
successful pitch urging residents not to burn holiday gift-wrap.  The BAAQMD also helped to 
offset the cost of O’Rorke’s time on this effort.  In the spring, a joint pitch on litter was also 
conducted with the statewide non-profit agency, Keep California Beautiful. 
 
Another prominent collaboration included the coordinated pitch efforts with BACWA and its 
technical consultants on TMDLs.  Two successful pitches were conducted during the year: one 
on the signing of the Memorandum of Agreement and a second on the de-listing of copper and 
nickel from the state’s 303(d) list. 
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Overall, thirty-two articles and broadcast stories were covered by the media in FY 01-02, 
including 21 print articles, three television stories, seven radio stories, and one wire story.  Public 
service announcements also aired on 17 radio stations.  Additionally, one letter to the editor was 
printed in response to a news article. (See Appendix A, Press Report.)  O'Rorke estimates the 
value of this coverage to be $99,375 if placements are viewed in comparison to the cost of 
advertising with these media outlets. 
 
An analysis of the campaign over the last three years indicated that high quality media coverage 
has been achieved every year.  Fiscal year 1999-2000 and FY 01-02 each had one “breakout” 
story that resulted in extensive media coverage (See Appendix E, Figure 1).  The analysis also 
showed that while annual seasonal pitches are an important, consistent campaign component, 
new topics served the agencies well in FY01-02.  For example, two pitches on TMDLs resulted 
in 14 media placements and the hardscaping pitch resulted in two placements in major dailies. 
 
The total value of this year’s coverage was $99,375 a 25.5% increase over FY 00-01. This year 
BASMAA and BACWA each contributed $25,000 to the media relations campaign and each 
organization received approximately $50,000 in coverage as a result of this investment (See Appendix 
E, Figure 2).  As Appendix E, Figure 3 illustrates, the agencies that contributed funding to the 
campaign received a tremendous return on their investment. The seven BASMAA members 
contributed an average of $3,500. The five BACWA principal agencies contributed an average of 
$5,000.  Given the total value of coverage received in FY01-02 was $99,375, each BASMAA 
member received approximately $28.00 worth of coverage for every dollar invested in the campaign 
and each BACWA principal received $20.00 worth of coverage for every dollar invested. The return 
was even greater for BACWA’s associate members that invested fewer resources to the campaign 
than BACWA principals.  

The process of securing good media relationships continued this year, particularly with KRON-
TV, San Jose Mercury News, and the Fairfield Daily Republic. BACWA’s pitch on the ban of 
chlorpyrifos left an impression with KRON-TV reporter Emerald Yeh, who called O'Rorke’s 
staff to thank them for pitching the story.  New relationships were also created with Holly Hayes, 
Home & Garden editor of the San Jose Mercury News and the Home & Garden editor of the 
Fairfield Daily Republic ran two major stories on pitches from the agencies.  Overall, print 
coverage was significant this year.  
 
A new component of this year’s campaign was a training O'Rorke conducted to teach local 
agencies how to successfully pitch community newspapers and localized media.  The training 
was held after numerous committee members expressed interest in achieving coverage in their 
local publications. Local media are not pitched by the regional media relations campaign, which 
only covers major daily newspapers, radio and television.  Fourteen people attended the training.  
The training was very well received.  All those who attended gave the trainers and the training’s 
content the highest ratings. 
 
Locally, the West Valley Clean Water Program achieved excellent media coverage from its 
community newspapers by using and adapting press releases and other materials developed for 
the regional campaign. In FY01-02, eight articles placed in local community papers in the West 
Valley region of Santa Clara County including the Campbell Reporter, Los Gatos Weekly Times, 
Saratoga News, Cupertino Courier, Sunnyvale Sun and Willow Glen Times.  The articles 
covered a broad range of issues including four articles on pesticides, two on proper disposal of 
household hazardous waste, one article on vehicle exhaust and one on vehicle maintenance. In 
addition, one article on vehicle maintenance and one article on vehicle maintenance also placed 
in local city newsletters.  
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What follows is a complete report on accomplishments for the major tasks as outlined in the FY 
01-02 scope of work and recommendations for FY02-03.  Appendices include: Press Reports 
(Appendix A), Budget by Project (Appendix B), Print Articles (Appendix C), Circulation 
Information for Media Outlets (Appendix D), Comparison of FY99-00, FY00-01, and FY01-02 
Media Placements (Appendix E, Figure 1), Comparison of Estimated Media Value (Appendix E, 
Figure 2), and Comparison of Agency Contributions to Value of Media Coverage (Appendix E, 
Figure3). 
 

Recommendations for FY 2002-03 

Recommendations for FY02-03 include the following: 
  

• Continue to coordinate with BACWA and its contractors on pitches as appropriate. 
 

• Continue to utilize a calendar of seasonal pitches that will serve as signposts throughout 
the campaign year and serve the local programs by placing a more general overall water 
pollution message at key times throughout the year. 

 
• Conduct a hard news pitch on the current state of the TMDLs process in the region to 

follow-up on the pitches done on the signing of the Memorandum of Understanding and 
the de-listing of copper and nickel. 

 
• Continue the work of identifying a roster of foreign language spokespeople so the 

campaign can concentrate more efforts on pitches to ethnic/in-language media using 
designated spokespeople. 

 
• Evaluate the cumulative impact of the campaign’s influence on the media by conducting 

a short survey to key media personnel.  This survey will seek to determine how well-
known the agencies and/or the spokespeople are and whether the agencies are considered 
credible, reliable sources of information. 

 
• Continue to evaluate campaign success by comparing number of placements and 

monetary value of media coverage garnered in FY02-03 to media coverage attained in 
previous years. 

 
• Continue to identify new partners for media pitches, particularly those who can 

contribute to the campaign via additional funding or in-kind donations of agency time 
and resources. 

 
• Request all local agencies to notify the regional campaign manager or O'Rorke when they 

have achieved media placements using materials prepared by the regional campaign.  
 

Task A Accomplishments 

Generate long-term relationships with regional media outlets and establish 
BASMAA/BACWA representatives as information sources on water quality and pollution 
prevention issues. 
 
Building relationships with the media continued in FY 01-02.  Due to the groundwork in 
previous years and, in particular the successes of FY 00-01, O'Rorke had an excellent 
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springboard from which to pitch BASMAA/BACWA’s stories this year (see Task B). 
Relationships continued to be advanced in two ways: Media relationships were advanced through 
the consistent, ongoing presence of the agencies through the media relations campaign and 
through the quality of the stories pitched.  In part media success is a numbers game.  The more 
pitches conducted over time, increases the likelihood of more quality media coverage.  This has 
definitely been true for BASMAA/BACWA, as this campaign has achieved a strong media 
foothold in the last four years.  
 
O’Rorke staff have received excellent anecdotal feedback on story pitches and prepared articles 
from editors and reporters.  This was particularly true of the two pitches done on TMDLs in FY 
01-02.  Additionally, O’Rorke has worked to build new relationships as staff turnover has 
occurred, most notably at the San Jose Mercury News, and has also sought out ways to pitch 
different reporters on BASMAA/BACWA’s stories (i.e. pursuing more consumer oriented 
feature coverage in Home & Garden sections and with broadcast consumer reporters versus 
solely pitching environmental writers).  
 
Reporters and editors were consistently willing to hear pitches on BASMAA/BACWA’s behalf.  
In fact, when KRON-TV reporter Emerald Yeh was pitched on pesticides this year, Ms. Yeh did 
an excellent, thorough story, and also called to express her gratitude for contacting her on such 
an important topic. Feedback from notoriously tough environmental reporters was also positive.  
For example, many reporters asked for “updates” on the TMDL situation in the region as it 
unfolds, and virtually all reporters covered the de-listing of copper and nickel in May 2002. 
 
As news stories arise, O'Rorke has written letter(s) to the editors of key newspapers.  These 
letters are sent under the signatures of the Executive Directors of BACWA and BASMAA, 
giving the agencies additional exposure and credibility. These letters help remind editors of 
major daily newspapers who the agencies are and what they are working on. O’Rorke prepared 
two letters to the editor; one on less-toxic cleaning products and another on pesticide regulations.  
The latter placed in the San Francisco Chronicle.  
 
The process of creating solid long-term relationships between the media and 
BASMAA/BACWA was successfully continued in FY 01-02. Pitches were enhanced this year 
by collaborating with BACWA and its contractors.  Working cooperatively with BACWA’s 
technical consultants, O'Rorke conducted two highly successful pitches on TMDLs for the 
agencies.  Continued collaboration of this nature will only enhance the campaign by combining 
the high-level technical expertise of BACWA’s contractors with O'Rorke’s media savvy.  
 
To further enhance media relationships, O'Rorke also devised the concept of sending a short 
letter to key media personnel including brief biographies on the campaign’s four principal 
spokespeople and highlighting a number of activities that reporters could attend to help increase 
reporters’ understanding of water quality issues.  The letter was written and prepared in the 
spring of 2002. Follow-up phone calls will be conducted in the next fiscal year.  
 
Additionally, O'Rorke drafted thank you notes and/or called and emailed media contacts when 
stories were placed to foster good long-term relationships on behalf of BASMAA/BACWA. 
 

Task A Recommendations: 

• Do not update or mail the Reference Guide to the media in FY 02-03.  Although the book 
has been helpful, O'Rorke firmly believes that the guide has outlived its usefulness as a 
media tool. However, the agencies may wish to use the Reference Guide as a tool 
internally. 
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• Capitalize on the media’s interest in TMDLs by conducting serious news pitches on the 

current state of the TMDLs process in the region. This will continue to solidify 
relationships with environmental reporters who have a hard news focus. 
 

• Consider the need for conducting media interview training or local agency media 
training. 
 

• Conduct follow-up phone calls to all media personnel who received the media mailer. 
Determine interest in attending off-site events referenced in the mailer, such as a water 
treatment plant tour or a monitoring boat excursion. 
 

• Conduct survey of key reporters and editors to determine attitudes about 
BASMAA/BACWA, including the agencies’ perceived credibility and feedback on 
spokespeople as a method to enhance understanding of the campaign’s success in 
building media relationships. 
 

• Create a thank you gift to send to key reporters, producers and editors who participate in 
the media survey.  This kind of simple outreach will also help to cement the agencies’ 
names with key media personnel. 

 

Task B Accomplishments 

Generate balanced regional media coverage aimed at promoting individual behavior 
changes leading to water pollution prevention. 
 
In FY01-02, O'Rorke pitched stories to generate a large quantity of coverage on subject matter 
and to generate very high quality coverage that addressed BASMAA/BACWA’s key issues.  Ten 
media pitches were pursued for BASMAA/BACWA on the following topics: mercury, vehicle 
maintenance during the rainy season, impervious surfaces, burning wrapping paper, pesticides, 
TMDLs, car washing, litter, lindane, and hiring pest-control operators . Additionally, breaking 
news stories (pesticide regulation, household products) were also pursued for coverage. A 
summary of the coverage attained follows below. 
 
Because this is a regional campaign, another goal was to ensure that the coverage attained 
reached the Bay Area. This goal was attained as major stories ran on KRON-TV, San Francisco 
Chronicle, San Francisco Examiner, San Jose Mercury News, Fairfield Daily Republic, Oakland 
Tribune and numerous other East Bay Dailies.  PSAs also aired on KCBS-AM, KGO-AM, and 
KLIV- AM; and with Metro and Shadow News Services, which provide news to over 40 Bay 
Area radio stations. Several Spanish language stations that reach a large and important target 
audience in the Bay Area also carried PSAs on car washing and burning gift wrap. 
 
Vehicle Maintenance/Rainy Season  
A press release was prepared as the first major storm of the season hit the Bay Area in October 
2001.  This pitch resulted in one radio story picked up by KGO-AM. 
 
Burning Wrapping Paper (Emissions) 
A press release, in collaboration with the Bay Area Air Quality Management District 
(BAAQMD) and the San Francisco Department of the Environment (SF DOE), was prepared 
urging residents to refrain from burning wrapping paper during the holiday season.  Print 
reporters also received electronic photos of alternatives to wrapping paper as a way to reduce 
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waste.  Stories, including the prepared photos, ran in the San Francisco Examiner, Fairfield Daily 
Republic, Contra Costa Times, and the Pacifica Tribune. 
 
PSAs were also written and sent to all Bay Area radio stations.  The PSAs were picked up for use 
by eight stations, including Spanish language station KBRG-FM and KLOK AM.  This pitch 
resulted in four print stories and PSAs aired on eight radio stations. 
 
Mercury 
Written PSAs alerting consumers to mercury-containing products and proper disposal 
information were prepared and sent to all Bay Area radio stations.  An op-ed was also prepared 
with Stephanie Hughes of the Palo Alto Regional Water Quality Control Plant early in the fiscal 
year regarding the pending ban of Mercury containing products and asking residents to contact 
the Governor’s office and urge the signing of SB633.  A pitch on the mercury thermometer ban 
was also conducted as hard news for July 1st.  This pitch resulted in PSAs airing on three radio 
stations. 
 
Pesticides 
Coverage was pursued on a ban of the pesticide chlorpyrifos which required all stores to remove 
products containing this pesticide from store shelves on December 31, 2001.  Using this as a 
timely media opportunity, O'Rorke pitched consumer and gardening reporters and lined up a 
local hardware store willing to do a “walk-through” showing less-toxic products as well as 
chlorpyrifos-containing products that had been removed from the shelves.  The key element of 
the pitch was to alert consumers that some old-standby products would no longer be available, 
but that better, safer alternatives exist. 
 
This pitch resulted in a major story on KRON-TV, that aired three times and was also featured 
on the station’s website. It ran on January 25th at 6:00 PM, January 26th at 9:00 AM, and January 
28th at 11:30AM. A feature story also ran in the San Jose Mercury News.  The Contra Costa 
Times also re-ran the article the pre-written pesticide articles in 01-02.   This pitch resulted in 
one TV story, one print story, and five placements of pre-written articles. 
 
In FY 01-02, O’Rorke also learned the Contra Costa Times ran four pre-written articles on 
pesticides that were submitted in FY 00-01. Despite several follow-up calls to the section editor, 
O’Rorke had not been informed about the placements at the time of publication.  Still, these 
placements are good news for the campaign and have helped to open the door to an enhanced 
relationship with the paper.  
 
Vehicle Washing 
Written PSAs were prepared alerting residents to the potential water pollution issues related to 
car washing and encouraging the use of commercial car washes.  Several Bay Area radio stations 
picked up the PSAs, including the Spanish language station KLOK-AM.  This pitch resulted in 
PSAs airing on six radio stations. 
 
Impervious Surface 
An article promoting materials other than concrete when hardscaping yard areas and driveways 
was prepared targeting Home & Garden reporters.  The article featured the real-life story of 
BASMAA Executive Director Geoff Brosseau, who was planning a driveway at his home, and 
quotes and information from local landscape architects.  The article emphasized the role 
impervious surfaces have in contributing to water pollution.  The San Francisco Chronicle and 
the Fairfield Daily Republic carried the article including some prepared photography.  This pitch 
resulted in two print stories. 
 
TMDLs 
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In September, O'Rorke revised a press release on the signing of the Memorandum of 
Understanding (MOU) created by BACWA contractors.  The story was pitched as a 
groundbreaking step toward protecting Bay Area waters.  Although this pitch occurred on the 
heels of September 11th, it still resulted in a wire story and placements on KLIV-AM, KSRO-
AM, and Metro and Shadow News services.  
 
In May, O'Rorke pitched the potential de-listing of copper and nickel from the state’s 303 (d) 
list.  This story was incredibly well received by environmental reporters. This pitch resulted in 
stories in every major Bay Area daily newspaper, including the San Francisco Chronicle, San 
Jose Mercury News and Oakland Tribune (including other papers in the ANG newspaper group). 
 
This pitch on the signing of the MOU resulted in one wire story and four radio stories. The pitch 
on copper and nickel resulted in nine print stories. 
 
Litter 
A press release was prepared in collaboration with the statewide non-profit, Keep California 
Beautiful. The release highlighted the fact that litter was on the state’s 303 (d) watch list and 
explained how different types of trash can harm wildlife and pollute local waters. Metro News 
and Shadow News covered the story, which collectively provides news to over 40 Bay Area 
radio stations. This pitch resulted in two radio stories. 
 
Lindane 
An article promoting parents to use safe alternatives to treat head lice other than using lindane 
was prepared targeting Bay Area Parent magazine for placement.  The article explained what 
lindane is, what it is used for, how it gets into waterways, how it effects water, and offers a safe 
process to remove head lice.  The results of this pitch are pending with Bay Area Parent 
magazine, and will be re-pitched in the fall to other newspaper outlets. 
 
Pest Control Operators 
This pitch was crafted to alert consumers to the questions they should ask and the information 
they should know before hiring a pest control operator.  The tips provided focus on finding a 
contractor who utilizes integrated pest management techniques and avoids using chemical 
pesticides.  The pitch began in June to coincide with warm weather pest problems.  The results of 
this pitch are pending. 
 
Breaking News Responses 
Throughout the year O'Rorke and members of the committee and local agencies sought out 
breaking news stories to be pursued for coverage.  Although opportunities were less plentiful 
than in previous years, coverage was pursued on two stories: 1) an article published about the 
City of Fairfax’s battle with the Department of Pesticide Regulation, and; 2) an article about less-
toxic cleaning products.  One letter to the editor was placed as a result of responses to breaking 
news (see Appendix A, Press Report).   
 

Value of Media Placements in FY 01-02 

Although there is no clear-cut way to assign monetary value to media coverage, O’Rorke has 
estimated the value of print articles and broadcast stories (collectively referred to as media 
placements) garnered in FY 01-02 to be $80,000.  This figure was derived by reviewing all 
media placements and assigning a fair market value cost to them if they had been purchased as 
advertising time or space.  For example, a quarter page ad in the San Francisco Chronicle’s 
Home & Garden section costs $7,600; an article of comparable size in the section, then, is valued 
accordingly.  Currently peak drive-time rates on KGO range from $750-$1,200.  The typical 
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news story will air on KGO at least 12 times in one day, with most of those placements falling 
during peak drive-time hours.  Note: Wire service stories and letters to the editor were not 
factored into this value estimate because there are no advertising comparisons to be made for 
these venues. However, when tie-in internet coverage was achieved, as in the case of a story on 
pesticides that ran multiple times on KRON-TV, O’Rorke created an estimate. 
 
While media relations does not offer the guaranteed placements that advertising does, press 
coverage brings a special value to an effort that is hard to quantify.  The credibility provided by a 
media outlet, a specific reporter or anchorperson to a story really elevates the quality of media 
coverage.  People often naturally trust something they see on the evening news or read on page 
one of the San Francisco Chronicle or San Jose Mercury News.  Today’s consumers are also 
savvy to advertising and marketing practices aimed at getting them to buy products.  For this 
reason, consumers increasingly view paid ads with skepticism.  Media coverage avoids this kind 
of negativity entirely.  
 

Value of PSAs Placed in FY 01-02 

O’Rorke estimated the value of PSA coverage garnered in FY 01-02 at $19,375.  The value was 
estimated using two methods: actual declared value of PSAs if provided in affidavit form by a 
station, and by creating a formula after calculating an estimated number of times each station 
was likely to run the PSAs and assigning an average value across all stations. 
 
O’Rorke updated these figures from last year by reviewing agency media buy records and 
consulting with media sales representatives.  Because this fiscal year has been a better year for 
radio than last year in terms of spot prices, O’Rorke calculated the average spot value to be $100 
and assumed that each station ran the PSAs five times.  A total of 17 stations have run 
BASMAA/BACWA’s PSAs so far this year.  One station, KZQZ-FM provided full 
documentation and an assigned value for the PSA time.   
 
O’Rorke usually sends out PSAs in three lengths: 15, 25 and 30 seconds.  Average value of PSA 
coverage was obtained by factoring in time of broadcast, current advertising rates and length of 
spots. Because most radio stations charge the same rate for 30-second PSAs as for 60-second 
PSAs, advertising rates for 30-second spots were used as the starting point for determining value. 
  
This year, O’Rorke embarked on a three-year analysis of the campaign in order to take a critical 
look at media placements achieved and estimated coverage value over time.  Although the media 
can be a fickle friend, particularly when covering stories related to government agencies and 
environmental issues, this campaign has remained strong over time.  The campaign has 
consistently achieved high quality coverage on a diverse range of topics.  In fact, the coverage 
analysis also showed that introducing new topics in FY 01-02 definitely benefited the campaign.  
For example, numerous stories were achieved as a result of pitches on TMDLs and hardscaping.  
 
Overall, the analysis indicated that the campaign has been consistent in achieving coverage and 
that the value of media coverage in FY 01-02 increased by 25.5% from FY 00-01.  Anecdotal 
feedback from reporters has also demonstrated that this long-term presence has built good media 
relationships and created interest in water pollution issues.  Although the media is usually more 
inclined to write about the negative side of environmental issues (e.g. oil spills and other 
disasters), the success of this campaign shows that with solid strategy, the obstacles can be 
successfully overcome. 
  
Total Value of PSAs and Media Placements  in FY 01-02:  $99,375 
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Task B Recommendations: 

• Continue to use a calendar of seasonal pitches generated by BASMAA/BACWA that will 
occur throughout the year. 

 
• Conduct a hard news pitch on the current state of the TMDLs process in the region to 

follow-up on the pitches conducted on the signing of the Memorandum of Understanding 
and the de-listing of copper and nickel. 

 
• Focus concerted pitches toward ethnic audiences through the use of ethnic media and 

bilingual spokespeople. 
 

• Continue to include a breaking news component as part of media pitches. 
 

• Recommend all local agencies utilize the materials prepared by the regional media 
relations campaign for placement in community newspapers.   

 
• Request local agencies inform the regional media relations campaign when placements 

have been achieved using local materials. Assist local agencies in these efforts by 
preparing up to 3-4 press releases or articles for placement in local media. 

 
• Identify opportunities to collaborate on media pitches with other partners such as 

transportation agencies. BASMAA/BACWA’s ongoing collaborations with the 
BAAQMD have proved successful in generating media coverage during the last two 
years.  

 
• Include more diverse topics in FY 02-03 work plan to keep campaign momentum going 

and to secure maximum media interest and placements.  Some topics may include: a 
consumer story on mobile cleaners; a pitch on fats, oils and grease as wastewater 
pollutants; and a new spin on pitching the environmental hazards of garden pesticide use. 

 
 



  

 

APPENDIX A: Press Report            
 

PITCH PRINT  TELEVISION RADIO  
 

WIRE 
SERVICES 

RADIO 
PSA'S 

OVERALL 
PLACEME

NT 
Mercury     KSQQ FM 

KPFA FM 
KPOO FM 

3 

"Impervious 
Surface" 

Fairfield Daily 
Republic 

San Francisco 
Chronicle 

    2 

   Wrapping 
Paper  

Pacifica Tribune 
Fairfield Daily 

Republic 
SF Examiner 

Contra Costa Times 

 
 

  KNKX FM 
KGO AM 
KFNO FM 

KBRG FM * 
KDAC AM 
KLOK AM* 
KPOO FM 
KZQZ FM 

8 radio 
4 print 

Pest Control 
Articles 

Contra Costa Times x 
5 
 

    5 

Chlorpyrifos Ban 
 

San Jose Mercury 
News 

KRON TV  
Emerald Yeh 

package 
1-25th 

@6:00PM 
1-26th@9:00AM 
1-28@11:30AM 

   
 

4 

Vehicle 
Maintenance  

  KGO AM   1 



 

 

PITCH PRINT  TELEVISION RADIO  
 

WIRE 
SERVICES 

RADIO 
PSA'S 

OVERALL 
PLACEME

NT 
TMDL's 

 
  KLIV AM 

KSRO AM 
Shadow News 
Metro News 

Bay City 
News Service 

 5 

Car Washing  
 

    KCBS AM 
KPOO FM 
KSQQ FM 
KQED FM 

   KLOK AM 
* 

KZYX FM 

6 

Litter Pitch   Shadow News 
Metro News 

  2 

Breaking News 
Response 

San Francisco 
Chronicle 

(Geoff Brosseau) 

    1 

Copper, Nickel 
De-listing  

San Francisco 
Chronicle 

San Jose Mercury 
News (2x) 

The Oakland Tribune 
Alameda Times Star 

Daily Review 
The Argus 

Tri-Valley Herald 
San Mateo County 

Times 

    9 

Pest Control 
Operators 

     TBA 

*Spanish Stations 



  

 

 
APPENDIX B: Budget by Project       
 
 
BASMAA/BACWA  BUDGET 
FY 01-02 
 
 
 
 

Tasks        Amount Spent 

 
Hard Costs       $921.21 
Transportation, Misc., 
Refreshments for Training, 
Etc. 
 
 
ORPR Services      
General Tasks, Mtg. Attendance, 
Reports, Final Report      $7,325.00 
 
ORPR Services 
Local Agency Media Training Preparation, 
Coordination and Facilitation     $3,000.00 
 
ORPR Services  
Media Mailer       $2,693.75 
 
ORPR Services 
Designated Pitches      $22,296.25 
 
ORPR Services 
Responses to Breaking News     $750.00 
 
 
Total Amount Spent      $36,986.21  
 
Total Budget       $37,000.00 
 
Total Remaining      $13.79 
 
 
 
APPENDIX C: Print Articles         



 

 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

 
 
 
 
 
 
 



 

 

 
 
 
 
 



 

 

 
      



 

 

 
 
 
 
 
 
 
 



 

 

 
 
 
 



 

 

 
 
 
 
 
 
 



 

 

 
 
 
 
 
 
 



 

 

 
 
 
 
 
 
 
 
 



 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
San Jose Mercury News (CA)  
February 1, 2002  
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ALTERNATIVES TO BANNED PESTICIDE ABOUND  
HOLLY HAYES, Mercury News  
 
Consumer products containing the insecticide chlorpyrifos, one of the most widely used 
insecticides in the United States, were pulled from store shelves as of Dec. 31. 
 
More than 800 products for home and garden use, sold under numerous brand names, are no 
longer available. 
 
The removal -- first announced in June 2000 -- has been heralded as a boon for the environment 
and for public health. The action is a result of an agreement between the Environmental 
Protection Agency and manufacturers of the chemicals, based on research indicating that 
chlorpyrifos (klor-PEER-uh-foze) is more toxic to humans -- particularly children -- and the 
earth than was previously understood. 
 
But the action may have consumers wondering what they should do with products they have in 
their homes, whether and how to dispose of them and what alternatives there are to control the 
pests these products were designed to fight. 
 
Q 
How can I tell if I have this stuff? 
A 
You'll need to read labels. Consumer favorites such as Ortho Lawn Insect Spray, Ortho-Klor 
Insect and Termite Killer, Raid Wasp & Hornet Killer, Real-Kill Wasp and Hornet Killer II and 
Black Flag Roach Control System are just a few of the brand names that contain chlorpyrifos. 
Search the label for chlorpyrifos or the brand name Dursban. Some products may have only the 
chemical name: ''O,O-diethyl O-(3,5,6-trichloro-2-pyridinyl phosphorothioate.'' 
 
Q 
Are there exceptions? 
A 
Yes. Ant and roach baits containing chlorpyrifos in child-resistant packages will continue to be 
manufactured and sold. And the agricultural product,marketed as Lorsban, is still available for 
use by farmers. 
 
Q 
May I continue to use the products I have? 
A 
Yes. But the EPA and local hazardous waste experts strongly suggest that you take extra-special 
care to read and follow the label precautions and directions. The Bay Area Clean Water Agencies 
would prefer that you dispose of all of these products immediately and properly because of 
runoff into streams and the bay. 
 
Q 
I've heard that some people stocked up on chlorpyrifos products in anticipation of the EPA ban. 
A 
It's true, and it happens whenever a popular product is taken off the market. Area nurseries and 
garden centers noticed hoarding when the ban was first announced in the summer of 2000. 
 
Q 
How can I safely, and legally, get rid of these products? 



 

 

A 
It is illegal to dispose of chlorpyrifos and other pesticides in sinks, toilets, storm drains or any 
body of water. Don't put it in the trash, either, said Michelle Ignacio, public outreach specialist 
with the Santa Clara County Household Hazardous Waste Program. For more information, call 
(408) 299-7300 in Santa Clara County, (408) 615-3080 in the city of Santa Clara, (650) 496-
6980 in Palo Alto, (650) 363-4305 in San Mateo County or (510) 567-6700 in Alameda County. 
 
Details on how to make arrangements to properly dispose of these chemicals -- and other toxins 
such as batteries, motor oil, paint and mercury -- also are at www.hhw.org. Ignacio said Santa 
Clara County has collected about 3,000 pounds of chlorpyrifos- and diazinon-based products. 
(Diazinon is being phased out for household use as of December 2002 and for lawn and garden 
use in 2003.) 
 
Q 
I know these products are toxic, but I've used some of them with great success. What alternatives 
do I have to control ants, fleas, wasps, hornets, grubs and other pests in the home and garden? 
A 
More than you might think, and some of them are downright earth-friendly. Experts suggest that 
you start with the least toxic method of control for whatever critter is vexing you. Often, that's as 
simple as a blast of the hose. 
 
Here are other strategies: 
 
(box) Encourage larger populations of beneficial insects that are natural predators of the bugs 
you don't want in your garden. Some examples of beneficial-attracting plants are sweet alyssum, 
yarrow, fennel, dill, cosmos, clovers and coreopsis. 
 
For aphids, fleas, mealy bugs and mites, use insecticidal soap and/or horticultural oil. These can 
be used separately or in combination. 
 
For bugs and beetles that eat plants, try insecticidal soap. No luck? Try a product containing 
neem (which will repel but not kill). 
 
For ants, cockroaches, termites and fleas, try boric acid. Larry Hassett at Palo Alto Hardware -- 
which participated in a ban on ordering chlorpyrifos products more than a year ago -- says that 
even though ''boric acid may have a name that sounds like something you don't want to mess 
with, it's a very benign product that works great.'' Terro is one brand name of a liquid boric 
acid/borax product. Victor Liquid Ant and Victor Boric Acid Powder are two others. For ants, 
for example, you put a drop of the liquid on a small piece of cardboard and set it where the 
creatures are entering your home. Boric acid powder also can be used to lightly dust carpets and 
upholstery to control fleas. 
 
 
Other substances to search for as active ingredients in your label-reading: diatomaceous earth 
and fipronil (termites, ants, cockroaches, fleas) and sulfluramid (termites, ants and cockroaches). 
Also look for citrus-based products using orange peel (Orange Guard is popular, said Hassett), 
used mainly for ants and other crawling insects. 
 
Bayer Chemical Co. has a relatively new line of products that useinsecticides formerly available 
only to professionals. The active ingredients in the various Bayer Advanced products are 
cyfluthrin (Tempo and Decathlon), imidacloprid (Merit and Marathon), disulfoton (DiSyston) 
and trichlorfon (Dylox). Sprays, dusts, spikes and granules are available for fungus and grub 
control, outdoor and indoor pest control and weed eradication. 
 
The non-profit Beyond Pesticides maintains a helpful Web site that has information on what it 
considers the least toxic control of various pests in the home and garden. Details: 



 

 

www.beyondpesticides.org. Ignacio also recommends the site maintained by University of 
California Integrated Pest Management: www.ipm.ucdavis.edu/GENERAL/tools.html.  
 
Illustration:Photo 
 
PHOTO: A citrus-based product, Orange Guard can be used to deter ants in lieu of products that 
have been phased out because they contain chlorpyrifos. 
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PESTICIDE AGENCY IS OUT OF STEP 
 
Editor—The recent article in The Chronicle (“Fairfax defies state with pesticide law,” 
Marin/Sonoma/Napa Friday, Oct. 5) highlights a disturbing pattern in the way the state’s pesticide 
regulation agency—the Department of Pesticide Regulation—works, or more accurately doesn’t work 
well with other government agencies, including its sister agencies in state government. As a result, 
DPR is increasingly out of step—not only with other government agencies but with the people as well. 
For a taxpayer-funded organization, this is not a sustainable position to be in. 

The dispute between DPR and the town of Fairfax really boils down to who has the right to regulate 
pesticides at the local-government level and what that right encompasses. Unfortunately, DPR’s 
approach to handling this is no surprise to many of us charged with protecting California’s water 
resources. 

Water-quality research conducted in California by local storm-water programs, waste-water treatment 
plants and California Regional Water Quality Control Boards over the last several years has identified 
toxicity in local creeks, urban runoff and waste-water treatment plant effluent.  The toxicity problem 
was ultimately traced to diazinon and chlorpyrifos— commonly used organophosphate pesticides 
available in hundreds of consumer products. . . . 



 

 

Further, Clean Water Act section 303(d) requires that water bodies not meeting water quality 
standards be identified (“listed”) every two years.  In May 1999, the U.S. Environmental Protection 
Agency listed 53 water bodies in California as impaired due to diazinon in urban runoff and seven 
water bodies as impaired due to chlorpyrifos in urban runoff, including all of San Francisco Bay and 
the Bay Area’s creeks. CWA 303(d) listings trigger the need to establish a total maximum daily load 
(TMDL), which sets a limit on the amount of a pollutant that can be discharged into the listed water 
body, and allocates pollutant reductions among dischargers, such as towns, cities, and waste-water 
treatment plants. As a result of the 303(d) listings and other legal actions, eight TMDLs for diazinon 
have been initiated in California, including at least one in virtually every major urban area of the state. 

Despite this declaration of a major water-quality problem by state and federal agencies empowered to 
protect water quality, and despite formal requests from local governments that DPR reevaluate the 
availability of the pesticides causing these problems, DPR has refused to take the regulatory action it 
is required to take under the California Food & Agriculture Code. Section 12824 of the code says in 
part “The (DPR) director shall endeavor to eliminate from use in the state any pesticide that endangers 
the agricultural or nonagricultural environment. . . . All pesticides for which renewal of registration is 
sought also shall be evaluated in accordance with this section. “ 

Instead, by its words and actions DPR has said that it will not use the determinations of water-quality 
problems made by its sister agencies— the state and regional water boards and USEPA—as a trigger 
for action on their part, and DPR has told local governments that it “does not feel that placing these 
products into reevaluation would be helpful at this time.” Thanks for endeavoring to eliminate from 
use in the state any pesticide that endangers the environment. 

In recent years, DPR has started to expend some funds to educate about less- toxic pest control, but 
this program needs to be continued and expanded. The Department of Pesticide Regulation could be 
much more helpful and effective if it worked cooperatively with other government agencies to 
regulate pesticides. Those other agencies deserve it, the taxpayers expect it, and our environment 
could be significantly better for it. 

   GEOFF BROSSEAU 
   Executive Director, 
   Bay Area Stormwater 
   Management Agencies Association  
---------------------------------------------------------------------- 
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Limits lowered on copper in bay  
Standards loosened south of Dumbarton  
Jane Kay, Chronicle Environment Writer 
Thursday, May 23, 2002  
©2002 San Francisco Chronicle.  
 
Water quality regulators have loosened restrictions on copper and nickel in San Francisco Bay, 
saying that the current levels don't appear to be toxic enough to harm fish and other organisms.  
 
The move was welcomed by municipal sewage treatment plants and other big dischargers as well 
as Bay Area cities, which must control polluted runoff from their streets. They say meeting the 
costs of the stricter standards would cost millions of dollars.  
 
The San Francisco Bay Regional Water Quality Control Board -- convinced by $2.5 million in 
studies paid for by the city of San Jose and an umbrella group of wastewater dischargers -- 
loosened the copper and nickel standards south of the Dumbarton Bridge. The board will decide 
on how to deal with the rest of the bay later this year.  
 
Copper, which is toxic to plankton and shellfish, comes from metal plating, oil refining and 
semiconductor manufacturing, and it erodes from water pipes. Copper residue from brake pads 
and ornaments on buildings also runs directly into the bay off streets after rains. Nickel is an 
industrial waste product.  
 
The State Water Resources Control Board is expected to go even further in September and 
decide that copper and nickel should be removed from a list of pollutants considered to impair 
the entire bay.  
 
The U.S. Environmental Protection Agency, which must approve the state's action, has 
designated segments of the bay as impaired by dioxin, DDT and other chlorinated pesticides, 
PCBs, mercury, copper and nickel. Such designations mean that the bay needs greater protection, 
and result in stricter limits on sewage plants and other dischargers.  
 
The bay's 40 sewage plants have trouble meeting copper limits, particularly in the South Bay, 
which is far from tidal flushing action.  
 
Chuck Weir, chair of the Bay Area Clean Water Agencies, an umbrella group of treatment 
plants, said the group had presented data showing that the national standards were too strict for 
the bay. The plants don't want to pay higher treatment costs to meet standards they believe are 
inappropriate, he said.  
 
The treatment operators hired consultants to conduct studies on the two metals' effects on bay 
organisms. Overseen by the regional board and conducted by TetraTech of Walnut Creek, the 
studies found that the bay's organisms were not being impaired. More study was recommended 
for plankton and some other bay life.  
 
Some environmental groups have accepted the change, satisfied with a plan that would trigger 
new controls if copper levels rise. The dischargers would have to determine where the copper 
was coming from and control it, said Wil Bruhns, a regional board spokesman.  
 
But Jonathan Kaplan, the San Francisco BayKeeper, said the regional board "is trading a simple, 
enforceable command and control regulatory system set forth under the Clean Water Act for a 
list of incompletely defined activities" that may result in increased levels of the metals.  
 



 

 

Roberta Larson, lobbyist for the California Association of Sanitation Agencies, said the lower 
standards might seem less protective of water quality.  
 
"But in reality we've brought the best science to bear here and come up with a number that's 
protective of the uses of the bay."  
 
E-mail Jane Kay at jkay@sfchronicle.com.  
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Valley industrial pollution plunges 
TOUGHER LAWS CREDITED WITH STATEWIDE DROP 
By Paul Rogers 
Mercury News 
 
Toxic pollution from factories and industrial sites has fallen 77 percent across California since 
1988 -- and by 96 percent in Santa Clara County over the same time period -- according to new 
data released Thursday by the U.S. Environmental Protection Agency. 
 
The dramatic drop statewide continues a trend in not only California but also Silicon Valley, 
where in the 1980s toxic pollution from technology companies was considered a major problem, 
but today is widely acknowledged as an environmental success story. 
 
Bay Area business and environmental leaders on Thursday generally agreed on the reasons: 
tougher state and federal pollution laws; a loss of some manufacturing plants to other nations; 
and improvements by companies seeking to avoid fines, bad publicity and wasteful practices. 
 
Staying off the EPA polluter lists also has been a motivator. 
 
``We have strong evidence that by making information like this public, it has provided an 
incentive for companies to reduce their emissions,'' said Adam Browning, toxic release program 
director at EPA regional headquarters in San Francisco. 
 
``Nobody wants to be known as the top polluter in any area,'' he said. ``Knowing you might show 
up on a list has had a very positive effect.'' 
 
Santa Clara's top toxic polluters are not large, well-known technology companies, by and large. 
First on Thursday's list was Owens Corning, a fiberglass-maker based in Santa Clara, which 
released about 180,000 pounds of ammonia and formaldehyde. Two circuit board makers -- 
Dynamic Details of Milpitas and Sanmina of Santa Clara -- ranked second and third. 
 
In some Bay Area counties, the top polluters for 2000 are now out of business, such as in Santa 
Cruz County, where Salz Tannery closed its doors last year. 
 
The EPA data also does not distinguish which chemicals are more harmful than others. San 
Mateo County's top emitter, Raychem-Tyco Electronics in Menlo Park, makes heat-resistant 
plastics that are used to coat wires in auto engines and other electronics. Nearly all of the plant's 
216,000 pounds of chemical emissions are in the scrap plastics it legally sends to a landfill, said 
Roger Riley, the facility's environmental health and safety manager. 
 
``None of that stuff ends up in the bay or the air,'' he said. ``We are talking about pieces of scrap 
plastic. The chemicals are bound up in them, just like with other plastics. There is nothing 
hazardous about it.'' 
 
Toxic scorecard 



 

 

 
The data was part of a pollution scorecard that the EPA releases every year, known as the Toxic 
Release Inventory. 
 
Despite having the nation's largest population, California ranks 27th among states for toxic 
emissions. Santa Clara County, home to much of Silicon Valley and California's fourth most 
populous county, ranked 16th among the state's 58 counties for emissions. Contra Costa and 
Alameda County, with oil refineries and more heavy industry, ranked third and fourth statewide, 
while San Mateo County ranked 20th. 
 
The EPA has tracked manufacturing emissions of about 250 common pollutants since 1988. That 
year, California companies pumped 106.3 million pounds into the air, water and landfills. For the 
same 250 pollutants, the total fell to 24.6 million pounds in 2000, the most recent year for which 
EPA data is available. 
 
In Santa Clara County, emissions of the same chemicals fell 96 percent from 1988 to 2000 -- 
from 5.45 million pounds to 205,399 pounds. 
 
Santa Clara County saw a big drop in its numbers after 1999, when the county's biggest polluter, 
Quebecor Printing on Trimble Road in San Jose, closed its plant. The company emitted 450,000 
pounds of toluene and xylene in 1999 -- accounting for more than half of all county emissions 
that year. 
 
In the Bay Area, tech companies have been more willing than other industries, such as oil 
refineries, to retool assembly lines or change disposal habits, said Richard Drury, an attorney 
with Communities for a Better Environment, based in Oakland. 
 
Drury cited water pollution as an example. 
 
In the early 1990s, South Bay companies making circuit boards were emitting large amounts of 
copper and nickel in their wastewater, which flowed to sewer plants in San Jose, Sunnyvale and 
Palo Alto and into the bay. 
 
But under pressure from environmental groups who demonstrated the metals harmed plankton, 
clams and other aquatic life, the companies agreed to outside audits. They changed practices and 
filtered wastewater, saving money by not having to purchase as much copper and nickel. Now, 
copper and nickel emissions from the South Bay's three sewer plants are down 90 percent since 
the 1980s. 
 
``The tech industry seems more receptive to change,'' said Drury. 
 
He said power plants and oil refineries remain the most serious polluters in the Bay Area. 
 
The EPA tracks releases of pollutants such as ammonia, solvents, acids, ethers, lead, mercury 
and formaldehyde. Tracking trends can be tricky because the law has changed, expanding what is 
required to be tracked. 
 
Expanded list 



 

 

 
In 1998, the Clinton administration added more than 400 new chemicals to the toxics inventory 
list. It also required that seven new industries, including power plants, hazardous waste landfills 
and hardrock mines, be included in the industries affected by the law. 
 
Looking at all the new industries and chemicals, the EPA reported California emitted 75.6 
million pounds of toxic emissions in 2000. That would be an increase of 15 percent from 1999. 
 
But EPA officials said the statistics do not show the state is becoming more polluted. 
 
Why? 
 
Almost half of the 75 million total pounds of reported emissions, or 32.2 million pounds, comes 
from including commercial hazardous waste landfills in the totals. 
 
The EPA's Browning said during the booming late 1990s, thousands of cleanup projects at 
military bases and industrial sites sent contaminated soils to landfills such as Chemical Waste 
Management in Kettleman City in Kings County, skewing the overall numbers. 
 
Business representatives said many companies have realized that reducing pollution doesn't harm 
profits. 
 
``Companies are doing it because it is in their own interest. It makes better business sense,'' said 
Andrew Michael, vice president with the Bay Area Council, an industry trade group in San 
Francisco. 
 
Ted Smith, executive director of the Silicon Valley Toxics Coalition, said the state has made 
significant strides. 
 
Smith noted, however, that many companies he used to battle in the South Bay have moved to 
the Far East. 
 
``So much of the electronics industry has moved offshore,'' he said. ``It has moved to places like 
Taiwan and Malaysia. And they don't have laws like this there.'' 
------------------------------------------------------------------------ 
 
The EPA's toxic release inventory is available at www.epa.gov/tri/tridata/tri00/index.htm 
 
------------------------------------------------------------------------ 
Contact Paul Rogers at progers@sjmercury.com or (408) 920-5045.  
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San Jose Mercury News 
 May 24, 2002, Friday 
 SECTION: STATE AND REGIONAL NEWS 
 KR-ACC-NO:  K3807 
 LENGTH: 1159 words 
 HEADLINE: Levels of toxic pollution fall across California 
 BYLINE: By Paul Rogers 
 BODY: 
  
SAN JOSE, Calif. _ Toxic pollution from factories and industrial sites has 
fallen 77 percent across California since 1988 _ and by 96 percent in Santa 
Clara County over the same time period _ according to new data released Thursday 
by the U.S. Environmental Protection Agency. 

  
The dramatic drop statewide continues a trend not only in California but Silicon Valley as well, where 
in the 1980s toxic pollution from technology companies was considered a major problem, but today is 
widely acknowledged as an environmental success story. 

Bay Area business and environmental leaders on Thursday generally agreed on the reasons: tougher 
state and federal pollution laws; a loss of some manufacturing plants to other nations; and 
improvements by companies seeking to avoid fines, bad publicity and wasteful practices. 

Staying off the EPA polluter lists also has been a motivator. 
“We have strong evidence that by making information like this public, it has provided an incentive for 
companies to reduce their emissions,” said Adam Browning, toxic release program director at EPA 
regional headquarters in San Francisco. 

“Nobody wants to be known as the top polluter in any area,” he said. “Knowing you might show up 
on a list has had a very positive effect.” 

Santa Clara’s top toxic polluters are not large, well-known technology companies, by and large. First 
on Thursday’s list was Owens Corning, a fiberglass-maker based in Santa Clara, which released about 
180,000 pounds of ammonia and formaldehyde. Two circuit board makers _ Dynamic Details of 
Milpitas and Sanmina of Santa Clara _ ranked second and third. 

In some Bay Area counties, the top polluters for 2000 are now out of business, such as in Santa Cruz 
County, where Salz Tannery closed its doors last year. 

The EPA data also does not distinguish which chemicals are more harmful than others. San Mateo 
County’s top emitter, Raychem-Tyco Electronics in Menlo Park, makes heat-resistant plastics that are 
used to coat wires in auto engines and other electronics. Nearly all of the plant’s 216,000 pounds of 
chemical emissions are in the scrap plastics it legally sends to a landfill, said Roger Riley, the facility’s 
environmental health and safety manager. 

“None of that stuff ends up in the bay or the air,” he said. “We are talking about pieces of scrap 
plastic. The chemicals are bound up in them, just like with other plastics. There is nothing hazardous 
about it.” 



 

 

The data was part of a pollution scorecard that the EPA releases every year, known as the Toxic 
Release Inventory. 

Despite having the nation’s largest population, California ranks 27th among states for toxic emissions. 
Santa Clara County, home to much of Silicon Valley and California’s fourth most populous county, 
ranked 16th among the state’s 58 counties for emissions. Contra Costa and Alameda County, with oil 
refineries and more heavy industry, ranked third and fourth statewide, while San Mateo County 
ranked 20th. 

The EPA has tracked manufacturing emissions of about 250 common pollutants since 1988. That 
year, California companies pumped 106.3 million pounds into the air, water and landfills. For the 
same 250 pollutants, the total fell to 24.6 million pounds in 2000, the most recent year for which EPA 
data is available. 

In Santa Clara County, emissions of the same chemicals fell 96 percent from 1988 to 2000 _ from 
5.45 million pounds to 205,399 pounds. 

Santa Clara County saw a big drop in its numbers after 1999, when the county’s biggest polluter, 
Quebecor Printing on Trimble Road in San Jose, closed its plant. The company emitted 450,000 
pounds of toluene and xylene in 1999 _ accounting for more than half of all county emissions that 
year. 

In the Bay Area, tech companies have been more willing than other industries, such as oil refineries, to 
retool assembly lines or change disposal habits, said Richard Drury, an attorney with Communities for 
a Better Environment, based in Oakland. 

Drury cited water pollution as an example. 
In the early 1990s, South Bay companies making circuit boards were emitting large amounts of 
copper and nickel in their wastewater, which flowed to sewer plants in San Jose, Sunnyvale and Palo 
Alto and into the bay. 

But under pressure from environmental groups who demonstrated the metals harmed plankton, clams 
and other aquatic life, the companies agreed to outside audits. They changed practices and filtered 
wastewater, saving money by not having to purchase as much copper and nickel. Now, copper and 
nickel emissions from the South Bay’s three sewer plants are down 90 percent since the 1980s. 

“The tech industry seems more receptive to change,” said Drury. 
He said power plants and oil refineries remain the most serious polluters in the Bay Area. 

The EPA tracks releases of pollutants such as ammonia, solvents, acids, ethers, lead, mercury and 
formaldehyde. Tracking trends can be tricky because the law has changed, expanding what is required 
to be tracked. 

In 1998, the Clinton administration added more than 400 new chemicals to the toxics inventory list. It 
also required that seven new industries, including power plants, hazardous waste landfills and 
hardrock mines, be included in the industries affected by the law. 

Looking at all the new industries and chemicals, the EPA reported California emitted 75.6 million 
pounds of toxic emissions in 2000. That would be an increase of 15 percent from 1999. 



 

 

But EPA officials said the statistics do not show the state is becoming more polluted. 

Why? 

Almost half of the 75 million total pounds of reported emissions, or 32.2 million pounds, comes from 
including commercial hazardous waste landfills in the totals. 

The EPA’s Browning said during the booming late 1990s, thousands of cleanup projects at military 
bases and industrial sites sent contaminated soils to landfills such as Chemical Waste Management in 
Kettleman City in Kings County, skewing the overall numbers. 

Business representatives said many companies have realized that reducing pollution doesn’t harm 
profits. 

“Companies are doing it because it is in their own interest. It makes better business sense,” said 
Andrew Michael, vice president with the Bay Area Council, an industry trade group in San Francisco. 

Ted Smith, executive director of the Silicon Valley Toxics Coalition, said the state has made 
significant strides. 

Smith noted, however, that many companies he used to battle in the South Bay have moved to the Far 
East. 

“So much of the electronics industry has moved offshore,” he said. “It has moved to places like 
Taiwan and Malaysia. And they don’t have laws like this there.” 

The EPA’s toxic release inventory is available at 
www.epa.gov/tri/tridata/tri00/index.htm 
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Oakland Tribune 
Trace amounts not so hazardous; 
By Douglas Fischer , Staff Writer 
Thursday, May 23, 2002  -   
 
Here's some good news about the San Francisco Bay's health: Trace amounts of copper and 
nickel polluting the water aren't as hazardous to the Bay as scientists thought.  
 
The new findings are so encouraging that the San Francisco Bay Regional Water Quality Control 
Board voted unanimously Wednesday to ax the two metals from the state's "master list" of 
pollutants contaminating the South Bay.  
 
And even environmentalists are pleased.  
 
"We're quite surprised at the outcome," said Dave Tucker, lab manager for San Jose's 
environmental services department. "We didn't think we'd get this far."  
 
The result, according to environmentalists, sewage dischargers and regulators, is that the state 
now can spend more money and effort concentrating on truly nasty compounds on the pollutant 
list, such as dioxin, PCBs and pesticides.  
 
San Jose and the Santa Clara Valley Water District spent $2 million and nearly five years trying 
to prove that federal health guidelines for the two metals don't translate well for the Bay.  
 
The federal benchmark for copper, the more toxic of the two, is about 3.1 parts per billion -- a 
teaspoon in a swimming pool. The Bay's ambient level is about 4.3 ppb. But because new studies 
show that compounds and sediments in the Bay water interact with both copper and nickel, 
rendering it largely harmless, copper concentrations don't become lethal until they reach 6.9 ppb, 
or 
 
double the federal standard.  
 
"We're trying to match regulation with reality," said Will Bruhns, a board spokesman. "Why 
regulate to the 3.1 if it's not really what's necessary? Because (the federal standard) is below the 
ambient level, you're going to force people into lowering copper down to that number. The 
question is, do we really have to do all that if there's no ecological reason?"  
 
Wednesday's vote was hailed by environmentalists and industry alike as a model for future 
cleanup efforts. But it will take money. San Jose and Santa Clara Valley paid $500,000 just to 
organize and coordinate with the various interested parties, then hired experts.  
 
"For us this is one of our smoothest agreements," said Trish Mulvey, co-founder of Clean South 
Bay. "One of the things that worked particularly well for us, and thanks to the generosity of the 
dischargers, is that they were willing and able to put in some funding so we could have a 
technical expert."  
 
©1999-2002 by MediaNews Group, Inc. and ANG Newspapers 



 

 

 
APPENDIX D: Circulation & Average Audience Size Information 
 
 

Television 

KRON-TV average daily audience size = 509,850 
 
 

Radio 

Average daily audience sizes for the following Bay Area radio stations: 
KCBS –AM = 901,000  
KGO-AM =  843,000  
KLIV-AM = 54,000  
KQED-FM =  598,000  
KZQZ-FM = 435,000  
 
 

Print 

 
Average circulation for the following Bay Area newspapers: 
Alameda Times Star       = 7,300 
The Argus         = 31,873 
Contra Costa Times        =     182,682 
Daily Review                  = 37,000 
Fairfield Daily Republic = 21,465 
Pacfica Tribune               =     15,000 
Oakland Tribune             = 67,308 
San Francisco Chronicle =     527,466 
San Francisco Examiner =     90,000 
San Jose Mercury News  = 283,757 
San Mateo County Times=     34,331 
Tri-Valley Herald            =     33,535 
 

Internet 

KRON4.com site (Chlorpyrifos) 1.5 Million page views per month 
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Figure 1. Comparison of FY99-00, FY00-01, and FY01-02 
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Figure 3. Comparison of Agency Contributions 

to Value of Media Coverage 

Average BASMAA Contribution Average BACWA Contribution 2001-2002 Total

* BASMAA members received approximately $28.00 of coverage for every dollar invested  
* BACWA members received approximately $20.00 of coverage for every dollar invested 




