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Executive Summary 

 
The two goals of the FY 00-01 Media Relations Campaign were to: continue last-year’s, 
effort to firmly establish the Bay Area Stormwater Management Agencies Association 
(BASMAA) and the Bay Area Clean Water Agencies (BACWA) as media contacts on 
water quality and pollution prevention issues, and; generate media coverage that would 
encourage individuals to adopt behavior changes to prevent water pollution. O’Rorke 
Public Relations & Advertising (ORPR) believes the FY 00-01 media relations campaign 
has been successful in achieving both of these goals.   
 
This year a wide range of planned news stories were pitched beginning in October 2000 
through June 2001. In FY 00-01 ORPR pursued media coverage on seven planned 
pitches: vehicle maintenance during the rainy season; burning wrapping paper; mercury; 
woodsmoke emissions; pesticides; household chemicals; and vehicle emissions. These 
media pitches resulted in very high quality, in-depth coverage. Some placement 
highlights included the Fairfield Daily Republic’s extensive use of the agencies’ prepared 
articles on pesticides and less-toxic alternatives; the publication of an op-ed piece on 
mercury with Chuck Weir's, (BACWA), byline; Geoff Brosseau's live appearance on 
KRON-TV discussing less-toxic ways to control garden pests; and Gail Chesler’s 
appearance on KRON-TV discussing commonly used household cleaning products and 
their contribution to water pollution. 
 
This year, BASMAA/BACWA continued to respond to breaking news stories.  The 
agencies were successful in garnering good media coverage, particularly around the 
phase-out of the pesticide diazinon announced by the U.S. Environmental Protection 
Agency. Breaking news pitches resulted in stories in the San Francisco Chronicle, San 
Jose Mercury News, San Francisco Examiner and on KCBS-AM, to name a few. 
 
Although the campaign got off to a late start this year, 24 articles and broadcast stories 
were covered by the media in FY 00-01, including: seven print articles, three television 
stories, 13 radio stories, and two wire stories.  Public service announcements also aired 
on 24 radio stations.  Additionally, one letter to the editor was printed in response to a 
news article. (See Appendix A, Press Report.) ORPR estimates the value of this coverage 
to be $79,100, if placements are viewed in comparison to the cost of advertising with 
these media outlets. 
 
The process of securing good media relationships continued this year, particularly with 
KRON-TV, the Fairfield Daily Republic, and the San Jose Mercury News.  Mercury 
News home and garden editor Joan Jackson has continually featured 
BASMAA/BACWA’s messages in her stories; additionally Mercruy News feature writer 
Sara Solovitch also included BASMAA/BACWA messages in some of her work this 
year. This shows how establishing strong media relationships has helped to keep the 
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agencies’ messages top of mind—even when it’s not BASMAA/BACWA actively 
pitching a story. 
 
Locally, the West Valley Clean Water Program achieved excellent media coverage from 
its community newspapers by using and adapting press releases and other materials 
developed for the regional campaign. Several articles were printed in West Valley 
newspapers. 
 
Additionally, ORPR organized a media training again this year, began updating joint 
agency letterhead, and embarked on a research project to determine how  widely email 
was being used by media outlets as a source of information. 
 
What follows is a complete report on accomplishments for the major tasks as outlined in 
the FY 00-01 scope of work.  Appendices include: An appendix of press reports 
(Appendix A), breakdown of the budget by project (Appendix B), and copies of print 
articles (Appendix C), and a full report on E-mail research (Appendix D). 
 

Recommendations for FY 2001-02 

ORPR has the following recommendations for FY 01-02: 
 

• Make it a priority to identify a roster of foreign language 
spokespeople so the campaign can concentrate more effort on pitches 
to ethnic/in-language media using designated spokespeople. 

 
• Review the need for conducting a media training in FY 01-02.  If it is 

determined that a media training is warranted, ORPR recommends 
limiting the training to those English speakers who will definitely 
serve as spokespeople, and foreign language spokespersons.   

 
• Continue to utilize a calendar of seasonal pitches that will serve as 

sign posts throughout the campaign year and serve the local programs 
by placing a more, general overall water pollution message at key 
times throughout the year. 

 
• Continue to look for opportunities to respond to breaking news stories 

without earmarking significant budget resources for these efforts.  
 

• Conduct a hard news media pitch when the pesticide Dursban is 
slated to come off store shelves in December 2001. 

 
• Recommend that all local agencies utilize the materials prepared by 

the regional media relations campaign for placement in community 
newspapers.   

 
• Conduct a telephone survey of media outlets in the Bay Area to 

determine what, if anything, BASMAA/BACWA can send them this 
year as an information tool/reminder of the agencies as sources of 
accurate, credible information.  In years past, the Reference Guide 
and rolodex cards were used for this purpose. 
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Task A 

 
Generate long-term relationships with regional media outlets and establish 
BACWA/BASMAA representatives as information sources on water quality and 
pollution prevention issues.  

Building relationships with the media continued in FY 00-01. Because of all the 
groundwork in previous years, ORPR had an excellent springboard from which to pitch 
BASMAA/BACWA’s stories this year (see Task B).  However, building relationships 
with the media requires time and consistent effort.  Relationships were advanced in two 
ways this year: by contacting media people whom we’ve pitched before and who are 
receptive to hearing the agencies’ latest stories, and; by pitching BASMAA/BACWA’s 
messages to new contacts.  
 
Reporters and editors were consistently willing to hear pitches on BASMAA/BACWA’s 
behalf.  In fact, when we pitched the “don’t burn wrapping paper" story in December, SF 
Chronicle environmental writer Glen Martin was so interested in the subject that he was 
seeking out ways in which he could cover the story despite the lack of hard data—a 
testament to how ORPR's pitches have helped BASMAA/BACWA to become well-
regarded as a source of credible media stories. ORPR was also able to place spokespeople 
on KRON-TV in two excellent in-studio interviews during the midday newscast in a two-
month period. A pitch to a consumer producer led us to the producer who coordinates 
these live interviews.  During a recent phone conversation this producer confided that 
"Emerald [Yeh, the reporter who actually conducts the on-air interviews] really likes 
these stories." 
 
As in years past, the process of fostering quality media relationships and contacts was 
aided by the services of highly respected media trainer Norm Hartman.  Mr. Hartman’s 
clients include the California Department of Health Services, Kaiser Permanente, Tosco, 
and the Bay Area Air Quality Management District. This year five spokespeople were 
trained and one, Gail Chesler, went on to serve as the main spokesperson for the 
household cleaning products pitch. 
 
As news stories arise, ORPR has written letters to the editors of key newspapers. These 
letters are sent under the signatures of Geoff Brosseau and Don Birrer, giving the 
BASMAA and BCCWA agencies additional exposure and credibility. Whether printed or 
not, these letters help remind editors of major daily newspapers who the agencies are and 
what they are working on. One such letter ran in the San Jose Mercury News. 
 
A new component was added to the campaign in FY 00-01. ORPR conducted research on 
preferred modes of contact for media personnel to determine whether 
BASMAA/BACWA's materials (and, thus, messages) were being sent to media using the 
most effective mode of communication. The goal of this research was specifically to find 
out whether materials should be sent via email or fax.  The results indicated that email 
was making in-roads with some media personnel, but that news desks and assignment 
editors overall still preferred to receive faxes. (For a copy of the full findings, see 
Appendix D) 
 
The process of creating solid long-term relationships between the media and 
BASMAA/BACWA was successfully continued in FY 00-01. Further, these relationships 
will only be enhanced by a hard news pitch in the coming year. The completion and 
signing of the Memorandum of Understanding by BASMAA and BACWA establishing 
the resources needed to complete TMDLs and how signatories will collaborate and 
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contribute to the effort over the next five years, could be an excellent hard news media 
opportunity.   
 
Additionally, ORPR drafted thank you notes and/or called and emailed media contacts 
when good stories were placed as a way of continuing to foster good long-term 
relationships on behalf of BASMAA/BACWA. 
 
Briefing sessions with ethnic media were not pursued this year, although that was part of 
the FY 00-01 scope.  This task was not completed because our ethnic spokespersons from 
last year resigned her position and the committee had difficulty in identifying new 
foreign language spokespersons during FY 00-01. 
 
Task A Recommendations: 

• Do not update or mail the Reference Guide to the media in FY 01-02.  
Although the book has been helpful, ORPR firmly believes that the 
guide has outlived its usefulness as a media tool. However, the 
agencies may wish to use the Reference Guide as a tool internally. 

 
• Seek out opportunities strong enough to support a pitch for editorial 

board meetings with the daily newspapers in the region. This would 
provide an excellent new way to establish BASMAA/BACWA as 
important and credible media contacts on water pollution issues.  The 
completion and signing of the Memorandum of Understanding by 
BASMAA and BACWA establishing the resources needed to 
complete TMDLs and how signatories will collaborate and contribute 
to the effort over the next five years, could be an excellent hard news 
media opportunity and could be a very effective way to approach the 
editorial boards of the major dailies. 

 
• Review the need for conducting a media training in FY 01-02.  If it is 

determined that a media training is warranted, ORPR recommends 
limiting the training to those will definitely serve as spokespeople, 
including foreign language spokespersons.   

 

Task B 

Generate balanced regional media coverage aimed at promoting individual 
behavior changes leading to water pollution prevention. 

During FY 00-01, ORPR conducted seven planned pitches for BASMAA/BACWA: 
vehicle maintenance during the  rainy season; burning wrapping paper; mercury; 
woodsmoke emissions; pesticides; household chemicals; and vehicle emissions. 
Additionally, breaking news stories were also pursued for coverage (see below).  
 
ORPR pitched stories in FY 00-01 to generate a large quantity of coverage on subject 
matter and to generate very high quality coverage that addressed BASMAA/BACWA’s 
key issues. Because this is a regional campaign, another goal was to ensure that the 
coverage attained reached the entire Bay Area. This goal was achieved. Major stories ran 
on KRON-TV, in the San Jose Mercury News, in the Fairfield Daily Republic, in the 
Oakland Tribune, on KCBS-AM and KGO-AM, on KLIV-AM and with Metro and 
Shadow News Services. 
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Our response to breaking news took on a dynamic approach this year as ORPR set out to 
garner hard news coverage on the diazinon re-registration announcement in December 
2000.  ORPR capitalized on the fact the Geoff Brosseau was in Washington on the day of 
the announcement and used this as a way to offer local media an expert/eyewitness 
account of the proceedings. The San Francisco Examiner and San Francisco Chronicle 
both conducted interviews with Geoff Brosseau and ran articles on December 5, 2000. 
KLIV–AM and KCBS-AM also conducted phone interviews with Brosseau.  
Vehicle Maintenance/Rainy Season  
A press release and a series of PSAs about preventing polluted runoff from leaking 
vehicles during the rainy season were prepared. This pitch resulted in five radio stories on 
KGO-AM (two times each), KLIV-AM and KSRO-AM (two times each). Bay City News 
Service, the regional wire service, also picked up the story. PSA’s aired on KPOO-FM, 
KQED-FM, and KSQO-FM.   
PSAs aired on three radio stations, five radio stories and one  wire service story were 
placed. 
 
Burning Wrapping Paper (Emissions) 
A press release, in collaboration with the Bay Area Air Quality Management District 
(BAAQMD), was prepared urging residents to refrain from burning wrapping paper 
during the holiday season. The release also featured quotes from the BAAQMD, as 
coordinated by ORPR.  Geoff Brosseau conducted a phone interview with KLIV-AM and 
both Metro and Shadow News services covered the story.  Together these services 
provide news to 45 Bay Area radio stations. 
 
This pitch resulted in three radio stories that aired on 46 Bay Area radio stations. 
 
Mercury 
ORPR reviewed and helped to revise an op-ed drafted by consultants to BACWA on 
mercury hazards from fluorescent light bulbs.  The piece was sent out with Chuck Weir's 
(BACWA) byline 
 
This pitch resulted in the op-ed appearing in the Oakland Tribune. 
 
Woodsmoke Emissions 
A press release was prepared with assistance from spokesperson Phil Bobel explaining 
how woodsmoke pollutes the air and water, too. This story was covered by Metro News 
and KLIV-AM.  KCBS also expressed interest in the story, but called during non-
working hours. 
 
This pitch resulted in two media stories carried by 13 Bay Area radio stations. 
 
Pesticides 
The pitch for the annual "Our Water, Our World" (integrated pest management) project 
faced a real challenge this year. Because this was the third year of pitching this campaign 
as a media story, the committee worked with ORPR to develop a series of prepared 
articles for possible placement in home/garden sections of the major papers.  Overall, 
four articles were developed, covering different subjects: the ban/phase out of Dursban 
and Diazinon; managing snails, aphids, and ants. Written PSAs also focused on these 
three problem pests and promoted the BAYWISE line for consumers to find a local store 
participating in the campaign.  
 
Additionally, ORPR pitched environmental and health/science writers on pursuing the 
ban/phase out of Dursban and Diazinon as a hard news story, focusing on the historic 
angle of how one pesticide is always replaced by another.. This leg of the pitch met with 
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little success, but this might be because of the flurry of coverage achieved locally and 
nationally when the ban/phase outs were initially announced.  For this reason, ORPR 
recommends constructing a pitch in FY 01-02 to be timed when Dursban is required to 
come off of store shelves.  The "immediacy" of this angle is likely to result in a stronger 
media response, just as the ruling itself did (see Recommendations below). Stories ran in 
Fairfield Daily Republic and on KRON-TV.  
 
Feedback from home and garden section editors was mixed.  These follow-up calls 
revealed that some editors do not like pre-written articles and prefer press releases and 
fact sheets that they can easily adapt (editors seem to see a real distinction here).  One 
editor said that the pieces were good, but not local enough for her purposes (Bay Area 
focus is too broad).  Yet another editor said that she prefers pre-written articles because 
she is perpetually short-staffed and that staff turnover and disorganization was the reason 
why the pieces never made print. This editor is in the process of reviewing and 
reconsidering the articles for publication. This situation has prompted ORPR to 
recommend that local agencies be strongly encouraged to use materials prepared by the 
regional campaign.  Community newspapers are usually short-staffed and welcome pre-
written materials.  With minor revisions to localize regional articles and releases, local 
agencies can virtually guarantee articles. 
 
Four media stories were achieved from this pitch  (three print articles and one television 
story) and PSAs were aired on eleven radio stations (see Appendix A, Press Report). 
 
Household Chemicals 
A press release was prepared on how household chemicals, particularly commonly used 
cleaning products, can be harmful to Bay Area waterways when poured down indoor 
drains or otherwise disposed of improperly. 
 
This pitch resulted in Gail Chesler being interviewed on KARA-FM and by Bay City 
News Service.  KNTV-TV/KBWB-TV's evening news also carried information from the 
press release, using footage from the local wastewater treatment plant for a visual. Gail 
Chesler also appeared on KRON-TV's midday newscast showing less-toxic cleaning 
options as well as products that should be avoided. 
 
Overall, this pitch resulted in four news stories.  
 
Vehicle Emissions 
A press release and several PSAs were drafted highlighting the link between vehicle 
emissions and water pollution.  Each PSA urged residents to call the regional 1-800-
EXHAUST hotline to report smoking vehicles. 
 
This pitch resulted in PSA placements on 11 radio stations. 
 
Celebrity Spokesperson  
The committee drafted key speaking points on two issues (vehicle maintenance and 
household hazardous waste) for possible use by a celebrity spokesperson in a recorded 
PSA.  Work group member Gina Purin and ORPR have been in contact with the 
California Integrated Waste Management Board to pursue securing talent for this PSA 
project. 
 
Impervious Surface Pitch 
This pitch began in FY 00-01 and will continue in the next fiscal year.  The Committee 
will develop written materials for the home and garden sections as well as pursue 
television coverage once good locations are identified by the committee. 
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TMDLs 
Although a pitch on TMDLs was included in the scope of work for FY 00-01, that pitch 
did not occur this year because the Memorandum of Understanding by BASMAA and 
BACWA was not yet completed.  ORPR highly recommends giving TMDLs high 
priority as a pitch in FY 01-02. 
 
Breaking News Responses 
Throughout the year ORPR and members of the committee and local agencies identified 
breaking news stories to be pursued for coverage.  These included:   
 

• pushing the local angle of the U.S. Environmental Protection 
Agency’s announcement to phase out the pesticide, diazinon;  

 
• responding to articles published about a Stanford University study on 

ants in the Bay Area; 
 

• responding to an article published about how wastewater is treated in 
San Francisco. 

 
ORPR believes that responding to breaking news stories assisted in continuing to 
establish BASMAA/BACWA as credible media contacts on water pollution issues. The 
pitch on the U.S. EPA's diazinon ruling was particularly successful.  ORPR's strategy was 
to capitalize on the fact the regional spokesperson Geoff Brosseau would be in 
Washington to hear the ruling in person.  As soon as the ruling was announced, ORPR 
mobilized and began calling media outlets offering a local spokesperson ("our man in 
Washington")/perspective on the decision. 
 
A total of four news stories (2 print articles and two radio stories) and one letter to the 
editor were placed as a result of responses to breaking news (see Appendix A, Press 
Report). 
 
Value of Media Placements 
 
Although there is no clear-cut way to assign monetary value to media coverage, ORPR 
has estimated the value of print articles and broadcast stories (collectively known as 
media placements) garnered in FY 00-01 to be $70,100.  This figure was derived by 
reviewing all media placements and assigning a fair market value cost to them if they had 
been purchased as advertising time or space.  (For example, one minute of air-time on 
KCBS during drive time cash cost $1,500.  The typical news story will air on KCBS 10-
12 times in one day, with approximately half of those placements falling during peak 
drive time hours.)  Note:  Wire service stories and letters to the editor were not factored 
into this value estimate, because there are no advertising comparisons to be made for 
these venues. 
 
While media relations doesn't offer the guaranteed placements that advertising does, 
press coverage brings a special value to an effort that is hard to quantify.  The credibility 
provided by a media outlet, a specific reporter or anchorperson for a story really elevates 
media relations coverage.  Today's consumers are savvy to advertising and it is often 
saddled with skepticism from consumers.  Media coverage avoids this negativity entirely 
and puts a positive spin on an issue. 
 
Value of PSAs 
ORPR estimated the value of PSA coverage garnered in FY 00-01. The value was 
estimated using a modest formula of assuming that each station that carried our PSAs ran 
them at least 5 times (an industry average) and assuming that each placement was worth 
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$75 (an average assessment of worth of “off-peak” commercial time).  A total of 24 
stations ran PSAs at various times this year, resulting in a total estimated value of $9,000.  
 
Total value of PSAs and Media Placement  = $79,100. 
 
Task B Recommendations: 

• Continue to use a calendar of seasonal pitches generated by 
BASMAA/BACWA that can occur throughout the year. 

 
• Plan for a big media pitch when Dursban is slated to come off store 

shelves in December 2001. 
 

• Focus concerted pitches toward ethnic audiences through the use of 
ethnic media. 

 
• Continue to include a breaking news component as part of media pitches. 

 
• Recommend that all local agencies utilize the materials prepared by 

the regional media relations campaign for placement in community 
newspapers.   

 
• Identify opportunities to collaborate on media pitches with other 

partners such as transportation agencies.  BASMAA/BACWA’s 
ongoing collaborations with the BAAQMD have proved successful in 
generating media coverage during the last two years. 

 
• Work with committee to revisit how the impervious surface pitch to 

daily newspapers should be approached, given the response to the 
pre-written articles on pesticides. 
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APPENDIX A: Press Report          
 

 
 

PITCH PRINT 
COVERAGE 

TV COVERAGE RADIO 
COVERAGE 

RADIO 
PSA'S 

OVERALL 
PLACEMENT 

Vehicle 
Maintenance

/ 
Rainy Season 

  
 

KGO-AM  
(two times) 
KLIV-AM 
KSRO-AM 
(two times) 

KPOO-FM 
KQED-FM 
KSQO-FM 

8  
+ two wire 
services 

Burning 
Wrapping 

Paper 
(Emissions) 

  KLIV-AM 
 
METRO NEWS 
SERVICE & 
SHADOW NEWS 
Reached 45 stations 

 46 

Mercury Oakland Tribune    
 

1 

WWoodsmoke 
Emissions 

  KLIV-AM 
 
METRO NEWS 
SERVICE 

 13 

Pesticides Fairfield Daily Republic 
(three times) 

KRON-TV 
 

 KALW-FM 
KCBS-AM 
KQED-FM 
KLIV/KARA-
AM 
KCSM-FM 
KBLX-FM 
KVTO-TV 
KPOO-FM 
KGO-AM 
KSAN-FM 

15 

Household 
Chemicals 

 KNTV-TV/KBWB-TV 
 
KRON-TV 

KARA-FM  4 

Vehicle 
Emissions 

  KEAR-FM KGO-AM 
KIQI-AM 
KPOO-FM 
KQED-FM 
KALW-FM 
KBLX-FM 
KLOK-AM 
KSJX-AM 
KVVN-AM 
KSQQ-FM 
KEST- AM 

13 

Breaking 
News 

SF Chronicle 
SF Examiner 

 KCBS-AM 
KLIV-AM 

 4 
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APPENDIX B: Budget           
 

 
 
BASMAA/BACWA  BUDGET 
FY 00-01 
 
 
 

Tasks        Amount Spent 

 
Hard Costs       $   318.77 
Transportation, Mailings, 
Refreshments for Training, 
Etc. 
 
N. Hartman’s services      4880.78 
Media Training 
 
ORPR Services      
General Tasks, Mtg. Attendance, 
Reports, Final Report      5400.00 
 
ORPR Services 
Email/fax Research         850.00 
 
ORPR Services  
Letterhead Coordination        200.00 
 
ORPR Services 
Media Training Preparation & Attendance   1450.00 
 
ORPR Services 
Designated Pitches               18600.00 
 
ORPR Services 
Responses to Breaking News     2800.00 
 
 
Total Amount Spent                                      34499.55 

 
Total Budget                        37000.00 
 
Total Leftover       2500.45 
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APPENDIX C:            
Print Articles           
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APPENDIX D:            
E-mail Research          
 

BASMAA/BADA E-mail/Fax Research 

 
In December 2000 through January 2001, O'Rorke Public Relations and Advertising 
(ORPR) completed a phone survey of fifty-four Bay Area media outlets to determine 
whether reporters preferred to receive information via e-mail or fax. The results of the 
survey findings are presented in Table 1. below.  In the past the traditional method has 
been to fax information to newsrooms.  Since so many people currently depend on e-
mail, ORPR assessed whether the newsroom process of information gathering had 
changed.  
 
For the most part, ORPR determined that fax is still the preferred way for the media to receive 
information. Overall 80% of media indicated they preferred fax and 20% indicated that they preferred e-
mail.  A small number of responses deviated by media type.  For example, individual reporters (e.g., 
environmental, home and garden) as opposed to city desks are looking to e-mail more frequently.  The 
following summarizes the breakdown of responses by media outlets:  

 
• Print: city desks or news desks- 86% preferred fax and 14% preferred e-mail. 
• Print: environmental beat reporters- 50% preferred fax and 50% preferred e-mail.   
• Print: home and garden reporters- 67% preferred fax and 33% preferred e-mail.   
• Television: 100% fax. 
• Radio:  86% preferred fax and 14% preferred e-mail.  
 
Recommendations: 
The results of the survey suggest ORPR should continue to fax information to 
newsrooms, television stations, and radio stations. Furthermore, it is recommended that 
ORPR continue to fax and also begin e-mailing information to environmental and home 
and garden reporters. 
 
Table 1. Responses by Media Outlet 

 
MEDIA OUTLET dept Phone # Fax # Survey Response  
Print     
SF Chron city desk 415-777-7100 415-896-1107 fax 
SF Exam city desk 415-359-2767 415.359.2766 fax 
SJ Mercury city desk 408-920-5444 408-288-8060 fax 
Marin Independent Journal news desk 415-382-7294 415-883-5458 fax 
Oakland Tribune news desk 510-208-6450 510-208-6477 fax 
San Mateo County Times main line 650-348-4321 650-348-4446 fax 
Contra Costa Times city desk 925-943-8235 925-933-0239 fax 
Press Democrat (Santa 
Rosa) city desk 

707-526-8585 
(7) 707-521-5330 fax 

Vallejo Times-Herald main line 707-644-1141 707-643-0128 fax 
SF Bay Guardian main line 415-255-3100 415-255-8762 fax 
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MEDIA OUTLET dept Phone # Fax # Survey Response  
SF Downtown main line 415-362-6641 415-362-2254 fax 
Metro Reporter news 415-974-1890 415-974-1171 fax 
Shadow News news 415-777-2175 415-777-9443 fax 
Daily Republic (Fairfield) main line 707-425-4646 707-425-5924 e-mail 
West County Times city desk 510-262-2732 510-262-2776 e-mail 

   

TOTAL E-MAIL= 2 
TOTAL FAX= 13             

(14%) 
 (86%) 

Environmental Reporters 
Print     
Oakland tribune Doug Fischer 510-208-6425 510-208-6477 fax 
Chronicle Glenn Martin 415-777-8456 415-543-6926 fax 
Examiner Michael Stoll 415-359-2766 415-359-2754 fax 
San Mateo County Times Doug Fisher 650-348-4321 650-348-4446 fax 
Contra Costa Times/ 
West County Times Mike Taugher 925-943-8324 925-933-0239 fax 
Press Democrat (Santa 
Rosa) Matt Weiser 707-521-5257 707-521-5330 fax 
Marin IJ Mark Prodo 415-883-8600 510-208-6477 e-mail 
SJ Mercury Paul Rogers 408-920-5000 408-288-8060 e-mail 
Vallejo Times-Herald main line 707-644-1141 707-643-0128 e-mail 
Daily Republic (Fairfield) Dave Ryan  707-425-5924 e-mail 
Daily Republic (Fairfield) Kathleen L’Ecluse 707-425-4646 707-425-5924 e-mail 
Contra Costa Times Dennis Cuff 925-935-2525 925-933-0239 e-mail 

   
TOTAL E-MAIL= 6 
TOTAL FAX= 6                        

(50%) 
 (50%) 

Home/Garden Reporters 
Print     
SF Chron Mike Palmer 415-777-7076 415-896-1107 fax 
SF Exam Martin Stein 415-359-2622 415-359-2795 fax 
SJ Mercury Joan Jackson 408-920-5000 408-288-8060 e-mail 
Contra Costa Times Julie Shippen 925-943-8235 925-933-0239 fax 
 
Daily Republic (Fairfield) Patty Amador 707-425-4646 707-425-5924 e-mail 
Marin IJ Elly Rabben 415-382-7263 415-883-5458 fax 
Oakland Tribune Keith Jones 925-416-4837 925-416-4850 fax 

   

TOTAL E-MAIL= 2 

TOTAL FAX= 4                         
(33%) 
 (67%) 

Television     
KGO-TV assignment desk 415-954-7321 415-956-6402 fax 
KRON-TV assignment desk 415-441-4444 415-561-8621 fax 
KDTV-TV assignment desk 415-538-8014 415-538-8002 fax 
KPIX-TV assignment desk 415-362-5550 415-765-8913 fax 
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MEDIA OUTLET dept Phone # Fax # Survey Response  
KTVU-TV assignment desk 510-874-0242 510-451-2610 fax 
BAY-TV news assignment 415-561-8922 415-561-8745 fax 
KFTY-TV assignment desk 707-526-5056 707-545-5040 fax 
KBWB-TV assignment desk 415-821-1163 323-460-5333 fax 
KTSF-TV news 415-467-6397 415-468-5724 fax  

   
TOTAL E-MAIL= 0 
TOTAL FAX = 9                              

(0%) 
(100%) 

Television Environmental 
Reporters     
KGO-TV news assignment 415-954-7321 415-956-6402 fax 
KRON-TV news assignment 415-461-8905 415-561-8136 fax 
KDTV-TV news assignment 415-538-8014 415-538-8002 fax 
KPIX-TV news assignment 415-765-8910 415-765-8916 fax 
BAY-TV news assignment 415-561-8922 415-561-8745 fax 

  

TOTAL E-MAIL= 0  
TOTAL FAX = 5                   (0%) 

(100%) 
Radio     
KCBS-AM assignment desk 415-765-4113 415-765-4080 fax 
KGO-AM assignment desk 415-954-8142 415-954-8686 fax 
KQED-FM assignment desk 415-553-2361 415-553-2118 fax 
KARA-FM assignment desk 408-293-8030 408-293-6194 fax 
KSJO-FM assignment desk 408-453-5400 408-452-1330 fax 
KPOO public affairs 415-346-5373 415-346-5173 fax 
KSRO-AM assignment desk 707-545-1000 707-542-1077 e-mail 

  

TOTAL E-MAIL= 1   
TOTAL FAX= 6            (14%) 

(86%) 
 

Totals by Media 
    

Print fax              70% e-mail        30% 
TV      fax 100% e-mail         0% 
Radio fax   86% e-mail       14% 
OVERALL TOTAL 

    
Fax 80%    
E-mail          20%    
 
 


